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Rethinking Generations
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Rethinking Generations
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Trends that Shape a Generation

PARENTING



Trends that Shape a Generation

TECHNOLOGY




"TECHNOLOGY IS ONLY
NEW IF YOU REMEMBER
THE WAY IT WAS BEFORE."

—JASON DORSEY,
Founder of CGK
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Separating Generational

""" GENERATIONAL OVERVIEW BY CGK

- Generational Split - Generational Split

[Z] Cuspers are born on the edges of generations

More info about generations: GenHQ.com
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GENERATION Z
Ages 12-28
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Separating Generational

MILLENNIALS
Ages 29-47

[ VAN : Millennials : JECTU D E Boomers]




Separating Generational
Myth from Truth

GENERATION X
Ages 48-59
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BABY BOOMERS
Ages 60-/3
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Separating Generational

""" GENERATIONAL OVERVIEW BY CGK

- Generational Split - Generational Split

[Z] Cuspers are born on the edges of generations

More info about generations: GenHQ.com
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Strategies and Actions

WHAT'S WORKING
NOW TO DRIVE
RESULTS



TAKE-ACTION
RESOURCES

Explore more
discoveries

Email me for my
speech notes,
speech summary
video, and latest
State of Gen Z study

Reach out for
us to work
together

GenHQ.com/findings

AR@GenHQ.com

Emily@GenHQ.com
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