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History & 
Background
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ASI Student Government 
Recruitment Process
Filing for elected positions
• ASI President and ASI Board of Directors
• February – April annually

Nominating for Chair of the UUAB
• March – April annually

Applying for appointed positions
• ASI Chief of Staff, ASI Executive Cabinet, 

University Union Advisory Board
• May – June annually



Where We Were
Civic Engagement
• Pre-pandemic, won Secretary of State’s Ballot Bowl 

for two consecutive years, registering over 3,000 
new voters in 2018 and over 2,000 in 2019, the most 
out of any higher education institution in California 

• Won first place in the CSU system in 2022, with 
around 600 students newly registered to vote

Recruitment & Elections
• 6.2% voter turnout in the 2023 ASI Elections

• Many students running unopposed in ASI Elections

• Low numbers applying for Executive Cabinet and 
University Union Advisory Board (UUAB) positions



Where We Are NOW

Civic Engagement     
• Registered over 1,400 students to vote in 2024 

(6.7% of Cal Poly’s population)

• Earned award for achieving the highest 
percentage of newly registered students

 Recruitment & Elections     
• 26.2% voter turnout in the 2025-26 ASI 

Elections (280% increase over the last two 
years)

• 50 Board of Directors’ candidates and 4 ASI 
Presidential candidates

• 49 students applied for ASI Executive Cabinet 
and University Union Advisory Board (UUAB) 
positions



How Did We Make 
This Progress?



Strategies for Success
1. Empowering Students Through Education: 

Provided students with training and resources to 
be successful.

2. Creative and Balanced Marketing: Delivered 
trend-driven content paired with fun, intentional, 
and consistent outreach.

3. Marketing Standards and Tools: Established 
comprehensive marketing standards and project 
management tool.

4. Strategic Campus Collaboration: Utilized 
relationships with campus partners to broaden 
reach.

5. Grassroots Outreach: Incentivized peer-to-peer 
engagement leveraging current Student 
Government member involvement. 



Civic Engagement
Voter Registration & the 

California Secretary of 
State’s Ballot Bowl



Break down barriers 
to participate in 
civic engagement

Civic Engagement

• Streamline voter 
registration policies

• Provide access to 
voting resources

• Educate on the 
importance of civic 
engagement

Our Goal: Our Approach:



Empowering Students 
Through Education

Comprehensive Voter Registration 
Training

Voter Registration 
Guidebook for Events

Designated Student Leads



Creative Marketing



Strategic Campus and 
City Collaborations

• Campuswide emails

• Campus student publication 
(Mustang News)

• President’s Office and Dean of 
Students relationship

• County Clerk’s Office 
relationship



Grassroots Outreach

Meet Your 
Candidates Day

Escorting Students to 
Campus Polling Place

Boothing & Events

Internal Outreach Competition



ASI Recruitment & 
Elections

Recruitment and selection of 
students for all branches of 

ASI Student Government



Increase student 
engagement with ASI 
Recruitment & 
Elections

Recruitment & Elections

• Utilize creative and fun 
marketing that targeted our 
audience through current 
trends and informal styles 

• Increase brand awareness of 
ASI Student Government 

• Focus on peer-to-peer 
relationships to build 
interest

Our Goal: Our Approach:



Empowering Students 
Through Education

Candidate Information Sessions & 
Mandatory Meetings

ASI Executive Staff 
Program Promotion

Board of Directors 
Open House

Election Days 
Ballot 

Education



Creative Marketing

Strategic effort to facilitate student-driven 
campaigns with an emphasis on fun





Reel collaboration with Cal Poly 
featuring President Armstrong

https://www.instagram.com/p/DIwaVjOvSyr/
https://www.instagram.com/p/DIwaVjOvSyr/


Marketing Standards 
and Tools
• Utilization of a detailed 

Communications Calendar

• Regular meetings with the 
marketing team 

• Student-driven input on all 
designs and communications



Communications Calendar



Strategic Campus 
Collaborations

• Campuswide email

• Campus student publication 
(Mustang News)

• Media Day

• Presidential Debate

• Radio candidate interviews 

• Strategic campus outreach to 
college and student groups 



Boothing & Events

Candidate Driven 
Outreach

Internal Outreach Competition

Grassroots Outreach



Questions?



ASSOCIATED STUDENTS, INC.
Connecting students to their ultimate college experience.

asi.calpoly.edu  |  805-756-1281
@CalPolyASI
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