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AGENDA

Unlock the power of social media 1n promoting T Levels

and showcasing your impactful work!

1. Learn the ropes of effective online presence

2. Evaluate your advocacy through the digital realm

3. Gain 1nsights from the Department for Education Social

Team
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WHY USE SOCIAL MEDIA?

Social media is a dynamic and powerful way to promote T Levels, promote what you are up
to, and it enables you to engage, reach and inspire your target audience in innovative

and impactful ways.

1. INCREDIBLE REACH: In January 2024, over 56.2 million (82.8%) used social media in the

UK alone.?l

2. FIND YOUR TRIBE: There is a reason the word ‘social’ 1s used - they are two-way

communication platforms, prime for building communities and fostering engagement.

3. VISUAL AND MULTIMEDIA CONTENT: Storytelling and capturing attention through video,

imagery, graphics and more.

4. DATA AND ANALYTICS: Measure the effectiveness of the message you are putting out

there.

5. IT’S FREE!

1. https://datareportal.com/reports/digital-2024-united-kingdom



THE SOCIAL MEDIA LANDSCAPE

Some of the platforms out there include:

FACEBOOK: Connect with family and friends

YOUTUBE: The home of long-form video content (35% OF UK)
WHATSAPP: Chat application that supports media

INSTAGRAM: Photo, wvideo, live-video sharing

X (TWITTER): Real-time conversations with a character limit
TIKTOK: Video creation and search engine(41% of 16-24s)

LINKEDIN: B2B platform for networking




WHICH PLATFORMS TO BE ON?

You do not need to be on every platform to be successful,

consider:

1. Who 1s your audience?

2. Where are they hanging out online?

3. Research your competitors and fellow industry associates.
4 . What are your objectives?

5. What channels align with your brand and wvalues?

6. What assets and content can you deliver?



STRATEGY DEVELOPMENT:

Social media works on an algorithm feed, which prioritises and shows users different

content that is relevant to them. Followers i1s no longer the goal. Engagement 1is.

Hence, strategy is key - What is your objective?
The Golden Circle helps us understand why we do what we do.

WHY: Your WHY 1s your purpose, cause, or belief. WHY does your company exist? WHY do

you get out of bed every morning? And WHY should anyone care about the work you do?

HOW: Our HOWs are the actions we take when we are at our natural best and are living
out our WHY. It’s HOW you bring your WHY to life that makes you and your company

unique.

WHAT: Describe the products or services your company provides or the job function you

have within that system



WHAT IS THE KEY TO COMPELLING CONTENT?

RELEVANCE: The most impactful content straddles what you
want to communicate (WHY,HOW, WHAT) and what your

audience needs, 1s 1nterested in and cares about.

What
they’re
interested
in

What

you want
to say
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CONTENT CREATION

Some great ways to promote T Levels 1s through the following:
* CASE STUDIES

e TESTIMONIALS AND STORIES

 EVENT AMPLIFICATION

* NEWS, AWARDS AND ACCOLADES

* BE PART OF THE COMMUNITY

FORMAT: Blogs, video, imagery, 1nfographics, quotes.




BEST PRACTICE

few quick tips to keep i1n mind are:

SO WHAT?: Every post needs a purpose, so why should someone read 1t: call to

action.

EMOJIS: Be creative and personable, use 1-2 appropriate emojis.

EASY READING: Always add paragraph spacing, full grammar and spelling.
MEDIA: Where possible, always use video and imagery.

LOGOS: Use your company assets and T-Level toolkit and ambassador logo.

HASHTAGS: These are search terms so include at least 1-2 hashtags at the end.

MENTION: Tag social media platforms of mentioned people, companies and venues.

"‘L * PERMISSION: Always ask permission to share someone’s name and picture.



WE ARE LAND-BASED ENGINEERING

As an 1ndustry, struggles to stand out when 1t comes to

recrulitment and employment.

Promote the Agriculture, Land Management and Production T
Level by bringing together the providers, students and

employers.

* What 1s the We Are Land-Based Engineering strategy?
* What content has worked well and why?

* What’s not worked well and why?

* Top tips for employers, providers and individuals







WE ARE LAND-BASED ENGINEERING

* An i1ndustry wide 1initiative focused at 12-16 year olds
to promote education and careers 1n land-based

engineering

* Relatable and audience appropriate content works.




* Video 1s key.

* Engage at all levels - the schools and careers advisors, the parents,

the employers, and the colleges who offer the courses.
* Do they understand what a T Level 1s?

* Do they understand “Agriculture, Land Management and Production”? If no.

This should be the first step.

* Create resources that help.

Just listen to everyone's advice because
they are only just trying to help you 8%




GREAT POSTING =4

T Level Thursday was a snapshot of the

individuals in

Ange Hopwood + 2nd + Follow

..... ugd=snt= O ~EVel COUrsss With empioyan

®

Great to have Vicky Kelly from Association of Colleges

here with us today on T Level Thursday with Richard Edmunds and Sam Michael
Wood from

POPCORN MEDIA giving some of our Level 3 media students some work
experience, and teaching them how to use the equipment and line up the shot to
promote the great work we do with our T Level Foundation Year students.
Everyone ioves a video interview don't they right?

#skillsforlife #tlevelthursday #education #nextlevel

our network have.

Vﬂ_’TA Educatuon
VL?‘LA 872 followers
1mo - Editzd - ®

We've teamed up with Test Labs - Medical Devices to run an immersive virtua

tour of the UKAS-accredited, state-of-the-art iaboratory followed by a live Q&A

session with their amazing team on #TLevelThursday.

VITTA

ROUCATION

Join us for a
virtual lab tour

and Q&A session
with Test Labs

Register Now:

| 3 with Tautvydas Kantonas and 1 other

F-TLEVELTHURSDAY

Had an amazing day at Amazon celebrating La Retraite students make history
and be the first Digital T level students to graduate. Thank you to Jo Simovic
Shayhana M. Nicola Drury #tlevelthursday #skillsforlife #dfe #laretr ..see more
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power that the

BOUYGUES UK + Follow

1ma = m
It's #TLevelThursday!

As part of our commitment to supporting our apprentices and encouraging the
next generation to choose STEM careers, we are proud to have parinered with
Class Of Your Own, renowned creators of the Design Engineer Construct! [DEC)
Learning Programme, for the launch of our innovative T Level industry placement
initiative. This collaboration is a pivotal step in realising our vision for an education
sector that enhances outcomes for both students and staff.

T Levels offer students an altemative post-16 technical pathway, integrating
industry-aligned content to equip young individuals for work, further education,
and training, The structure involves 80% classroom time in collaboration with a
sixth form or further education college, complemented by a dedicated 20% work
placernent with an employer.

Bouygues UK and Class Of Your Own are adapiing the successful DEC Level 2
programme, enriching students” experiences since 2013, Aligned with the T Level in
Design, Sunveying, and Planning for Construction, our placement encompasses a
comprehensive understanding of modem construction industry methods. Focused
on sustainable design, digital delivery, carbon, and cost management, studertts will
gain invaluable insights by navigating a school building project from concept
design and planning throwgh to site execution and post oocupancy.

Find out more on cur website: https://inkd.in/eTxx_Umd

FMational ApprenticeshipWesk #NAW #NationalApprenticeshipWeek2024
ENAW2024 #TLevels

i—
Bouyques Uk's missian is to create inspiring and
sustainable places wha an thrive,
y and in the future, soit's wholly appropriate
, with a mission to educate the future of

construction, is working to ensure that every
student can thrive throughout their T Level

Aliman Watsen FEE

[Dass al Foair Qwn

L 3 with Alison Watson MBE

Cod 1 3 comments - 1 repost
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CHANNEL INFORMATION

Established T Level employer and stakeholder focussed account.
This account shares the wider benefits of T Levels to businesses
and encourages employers to host T Level students on industry
placement within their organisation.

T Levels - LinkedIn

T Levels
° —_
FOl l owers 8.6 k T Levels launched in September 2020 and give employers early access to the brightest talent entering their

i Link - @T Levels market.

Government Administration - 9K followers - 51-200 employees

* Audience - T Level Employers and Stakeholders
* Tags - @TLevels
* Hashtags to use - #TLevels #SkillsForLife

Skills Support for Employers - LinkedIn

Newly launched employer and stakeholder account sharing skills and
training support to employers. This account focuses on all the

skills and training programmes under the #SkillsForLife campaign -
T Levels, Apprenticeships, Higher Technical Qualifications, Skills

Skills Support for Employers
Skills and training support for businesses wanting to hire employees, offer work experience, or upskill Boot Camps a_]_’]_d Mul t ip ly nume racy courses.

existing staff.

Government Administration - London - 2K followers - 5K-10K employees

* Followers - 1.6k
* Link - @Skills Support For Employers
* Audience - Employers considering hiring employees, offering work
experience or upskilling existing staff
* Tags - @SkillsSupportForEmployers
"l_ * Hashtags to use - #SkillsForLife #ItAllStartsWithSkills



https://www.linkedin.com/company/t-levels/?viewAsMember=true
https://www.linkedin.com/company/department-for-education-employers/?viewAsMember=true

SOCIAL POSTS

T Levels LinkedIn posts:

* Campaign content from the Skills For
Life campaign

* Employer case studies

* Government policy updates
Levels

* Employer support posts - i1e. webinars
and employer events

* T Level ambassador posts

* Links to the T Level and Industry
Placement Support for Employers
website

* Links to the employer page of the
Skills for Careers website

impacting T

The account is a key channel for

T Level celebrations including
#TLevelThursday during Natiomnal
Apprenticeship Week in February and
#TLevelsWeek in October.

It will also support the new T Level
categories at the National Apprenticeship
and Skills Awards from Autumn 2024.

TL

% T Levels

)
&2 Were thrilled to introduce our fantastic 500th member of the T Level

Ambassador Network - Kevin Sanders from N3i, a provider of digital and IT support
to the NHS and other health and care providers.

The organisation is supporting several digital apprentices in the workplace, with
one apprentice having previously undertaken a T Level with the business.

Kevin, who has helped expand and enhance employability programs at N3i
including T Levels, said: "I fully support the benefits T Levels bring to students and
businesses alike. By hosting T Level student ourselves it was a great opportunity to
help support the next generation of digital talent.

“It's a great pleasure to be the 500th T Level Ambassador. | am excited to engage
with the network and the wider business community and share our experiences of
working with T Level students and the benefits they bring.”

If you want to find out more about joining the network and helping to build T Level
understanding among employers, visit: https://ow.ly/bt9a500000W

#SkillsForLife #TLevels

% T Levels

mo - @
Are you looking to grow your business with skills and training programmes such as
#TLevels?

Jane Hamilton, Employment Editor at The Sun, answers employer questions on
#TLevels and other government courses if you're not sure where to start.§

From bridging skills gaps with #TLevels and #apprenticeships to accessing free
#Multiply maths courses for your teams, find out more:

https://ow.ly/nxay50QsF03

#SkillsForLife #ItAllStartsWithSkills

Well, Jai, why no#host'Some T Level
students on an‘industry placement

%‘ T Levels

- ®

It's T Level Thursday! &) Calling all T Level employers — when it comes to #TLevels,
IYKYK!

For all others, why not consider T Levels as a way of bringing in fresh ideas and
bright new talent by hosting T Level students on industry placement?

Build talent pipelines, fill skills gaps and help your business to grow.

We want to celebrate our inspirational employers so makes sure to share your
success stories using #TLevelThursday and #NAW2024.

#SkillsForLife #NAW2024

TLEVEL THURSDAY

T Levels
% 8,608 followers

1d-®
#Employers - sign up to our latest #TLevels webinar on 14 March to find out more
about the roles and responsibilities of line managers and mentors to ensure
industry placement success.
In this one hour webinar, you'll learn all about T Level industry placements, the role
of line managers and mentors at each stage of the placement, and the support
available to help you.
The webinar is free and starts at 2pm.

Register to attend: https://ow.ly/4GQw50QJh65

#SkillsForLife

T Levels

Tw « Edited »
“It was a pleasure for us to have such a delightful student take part in our first T

Level placement, which gave him an opportunity to experience a work environment
for the first time.”

Dawn Jevons, Regional Community & Social Impact Manager at Galliford Try.

Read how former Design, Surveying and Planning for Construction T Level student,
Elliott, progressed onto a degree apprenticeship with Galliford Try:
https://ow.ly/ZN8p50QH5Ca

Hosting industry placements for T Level students at your business can help to
create a talent pipeline and bridge skills or recruitment gaps. Find out more:
https://ow.ly/9CQO50QH5Ch

#SkillsForLife #TLevels

T Levels
3w ®

Supporting the next generation of talent is something all businesses can back.

If you're looking to provide opportunities for those leaving school, develop your
workforce with T Level industry placements and create a new pool of talent with
fresh ideas for your business.

Find out more: https://ow.ly/A85p50QwMRf

#SkillsforLife #ItAllStartsWithSkills #TLevels #NAW2024 #TLevelThursday

YKUK

And you do know. Because you
brought in fresh ideas and bright
new talent with T Levels.



https://www.skillsforcareers.education.gov.uk/pages/skills-for-life?utm_medium=Search&utm_source=Bing&utm_campaign=SfL&utm_term=CLP&utm_content=WS2&gclid=3ef345e879de18dfbfd42019fd3fdc0c&gclsrc=3p.ds&msclkid=3ef345e879de18dfbfd42019fd3fdc0c
https://www.skillsforcareers.education.gov.uk/pages/skills-for-life?utm_medium=Search&utm_source=Bing&utm_campaign=SfL&utm_term=CLP&utm_content=WS2&gclid=3ef345e879de18dfbfd42019fd3fdc0c&gclsrc=3p.ds&msclkid=3ef345e879de18dfbfd42019fd3fdc0c
https://www.linkedin.com/feed/update/urn:li:activity:7171807263643291648
https://www.linkedin.com/feed/update/urn:li:activity:7018529954678099968/
https://www.linkedin.com/posts/t-levels_tlevels-charitysector-skillsforlife-activity-7150048671198314497-NwQ5?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:share:7166356167961616385
https://employers.tlevels.gov.uk/hc/en-gb
https://employers.tlevels.gov.uk/hc/en-gb
https://employers.tlevels.gov.uk/hc/en-gb
https://find-employer-schemes.education.gov.uk/?_gl=1*1qe4dbp*_gcl_dc*R0NMLjE3MTAzMjcwMTIuM2VmMzQ1ZTg3OWRlMThkZmJmZDQyMDE5ZmQzZmRjMGM.*_gcl_au*MTQ2NTgxMTEyOC4xNzA3MzEzMDQ1
https://find-employer-schemes.education.gov.uk/?_gl=1*1qe4dbp*_gcl_dc*R0NMLjE3MTAzMjcwMTIuM2VmMzQ1ZTg3OWRlMThkZmJmZDQyMDE5ZmQzZmRjMGM.*_gcl_au*MTQ2NTgxMTEyOC4xNzA3MzEzMDQ1
https://www.linkedin.com/posts/t-levels_tlevelthursday-tlevels-apprenticeships-activity-7158745982489255936-2Osj?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/t-levels_tlevelsweek-tlevelsweek-activity-7114513108601040896-FAjG?utm_source=share&utm_medium=member_desktop

ACTIONS FOR

We want our T Level ambassadors to amplify our
messages and to promote the benefits of T
Levels to their employer networks.

Please could you:

* Follow @T Levels

* Like, share and comment on our posts

* Tag us 1nto your posts using @TLevels

* Share our posts among your employer networks

* Encourage your employer networks to follow
our channel/s

* Fill out the online employer case study form
so we can share your positive T Level
stories on our social channels and webpages

* Share the online employer case study form
link among your employer networks and
encourage them to complete 1it.

AMBASSADORS

T Levels

T Levels launched in September 2020 and give employers early access to the brightest talent entering their
market.

6 Tina & 24 other connections follow this page
'f\ v Following ) Visit website (£ @

Home About Posts Jobs People

m Images Videos Articles Documents Ads

L'%J Sort by: Top
T Levels
T Levels %555—"3 owers

It's #BritishScienceWeek - did you know there are three #TLevels available in the
Health and Science skill area?

8,664 followers

See a collection of active or
past ads by T Levels.

View ad library

-
-
-
- |
-



https://www.linkedin.com/company/t-levels/?viewAsMember=true
https://forms.office.com/Pages/ResponsePage.aspx?id=yXfS-grGoU2187O4s0qC-evQltiimVBJnnmObv2WAMFUN0lWVTIzUkdSOEdIMEJVUlhNODVITUdTTS4u
https://forms.office.com/Pages/ResponsePage.aspx?id=yXfS-grGoU2187O4s0qC-evQltiimVBJnnmObv2WAMFUN0lWVTIzUkdSOEdIMEJVUlhNODVITUdTTS4u

YOUR TURN...

1. PROMOTE THE T LEVEL CONFERENCE: Write a social media post

about the conference to post now or later today

2. WRITE YOUR GOLDEN CIRCLE STATEMENT: why do you do what you

do?

3. NETWORK: Connect with your T Level ambassador associates who

are 1n this workshop via LinkedIn
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