
Tr i pa dvi s or

Tre n d in g  o n  Trip a d vis o r
Tra ve le r In s ig h ts

20 21 to  20 23

…a n d  in to  20 24 !



Da ta  fro m  th e  
la rg e s t  & m o s t  
t ru s t e d tra ve l 
p la tfo rm  in  th e  
wo rld  

Un iq u e  u s e rs  g lo b a lly in  Au g u s t 
a lo n e

4 32M
In  to p  Eu ro p e a n  m a rke ts

117M

Re vie ws  a n d  m o m e n ts

1 b illio n
Tra ve l s ite  in  th e  wo rld

No .1

28
La n g u a g e s  a c ro s s  th e  g lo b e  

19 0
Co u n trie s  a c ro s s  th e  g lo b e  
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So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b
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We  s it a t th e  in te rs e c tio n  o f p e o p le - p o we re d  
tra ve l g u id a n c e  a n d  th e  b u s in e s s e s  th a t b rin g  

th e  tra ve l e xp e rie n c e  to  life . 

We  a re  h e re

in  th e  c o n ve rs a tio n  b e twe e n  tra ve le rs  a n d  e xp e rie n c e s
A TRUSTED VOICE



Tra ve lle r  
De m a n d

So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

De s t in a t io n  
Tre n d s

Tim e lin e s  a n d  
Sp e n d s



Bu t  firs t  a  q u iz….

So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

Wh ic h  m o n t h  h a d  t h e  
h ig h e s t  n u m b e r o f UK 
u s e rs  s in c e …….Co v id ? 



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

Au g u s t  20 20  



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

Wh ic h  m o n t h  h a d  t h e  
h ig h e s t  n u m b e r o f UK 
u s e rs  lo o k in g  
in t e rn a t io n a lly …...s in c e  
Co v id ? 



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

Ma y  20 22



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

Wh ic h  m o n t h  h a d  t h e  
h ig h e s t  n u m b e r o f UK 
u s e rs  BOOKING 
in t e rn a t io n a lly …s in c e  
Co v id ? 



So u rc e : Trip a d vis o r In te rn a l Da ta  & Sim ila r We b

J u ly  20 23
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Se p te m b e r 20 23



Wh o  is  tra ve llin g
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Un ite d  Kin g d o m  re m a in s  2n d  b ig g e s t m a rke t in  th e  wo rld

15

To p  15  La rg e s t  So u rc e  Ma rke t s , Clic ks  t o  Bo o k , Se p t e m b e r
Ra n k 20 22 20 23

1 Un ite d  Sta te s Un ite d  Sta te s
2 Un it e d  Kin g d o m Un it e d  Kin g d o m
3 In d ia Ge rm a n y
4 Ita ly Ita ly
5 J a p a n Bra zil
6 Ge rm a n y In d ia
7 Sp a in J a p a n
8 Bra zil Fra n c e
9 Fra n c e Sp a in
10 Ca n a d a Ca n a d a
11 Au s tra lia Au s tra lia
12 Arg e n tin a Arg e n tin a
13 Me xic o Me xic o
14 Tü rkiye Ru s s ia
15 Is ra e l Th e  Ne th e rla n d s



Wh e re  th e y g o
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EMEA tra ve lle rs : 
d o m e s tic  vs . 
in te rn a tio n a l 



Wh ic h  d e s tin a tio n s  
a re  in  d e m a n d
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Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a ,  ba s e d o n hot e l  
c l i c ks ,  9/ 1/ 23  - 9/ 30/ 2 3 

De s tin a tio n s  in  Eu ro p e , 
Mid d le  Ea s t & Afric a

To p  EMEA De s t in a t io n s  At t ra c t in g :

Ra n k Do m e s t ic  v is it o rs In t e rn a t io n a l v is it o rs

1 Lo n d o n , UK Pa ris , FR

2 Ma d rid , ES Lo n d o n , UK

3 Ro m e , IT Du b a i, UAE

4 Be rlin , DE Ro m e , IT

5 Pa ris , FR Ba rc e lo n a , ES

6 Be n id o rm , ES Is ta n b u l, TK

7 Ha m b u rg , DE Am s te rd a m , NL

8 Bla c kp o o l, UK Lis b o n , PT

9 Ed in b u rg h , UK Vie n n a , AT

10 Ma rra ke c h , MA An ta lya , TK



Wh e n  th e y g o  
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Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a ,  ba s e d o n us e r  I P

Bo o kin g  win d o w h a s  wid e n e d  s in c e  la s t ye a r; In te rn a tio n a l 
tra ve le rs  in  p a rtic u la r a re  th in kin g  fu rth e r a h e a d .
Mo re  th a n  a  q u a rte r o f o u tb o u n d  tra ve lle rs  a re  e xp lo rin g  2024  trip s  a lre a d y. 
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On g o in g  re c o ve ry o f in te rn a tio n a l tra ve l a p p a re n t a c ro s s  a ll 
s e a s o n s  

22

Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a



Ho w th e y s p e n d  & 
h o w lo n g  th e y s ta y
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Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a ,  ba s e d o n us e r  I Ps

ABV re m a in s  e le va te d  
a m o n g  a ll re g io n s  
s in c e  la s t Se p te m b e r
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Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a ,  ba s e d o n us e r  I Ps

Size  DOES m a tte r: 
Do m e s tic  vs . 
In te rn a tio n a l 

Ave ra g e  Bo o kin g  Va lu e , In te rn a tio n a l vs . Do m e s tic  % Diffe re n c e

29 4 % 18 2% 16 7% 20 4 %

APAC EMEA LATAM No rth  Am e ric a
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Qu a lity STILL in  d e m a n d

26

Sh a re  o f 4 - 5 - s ta r p ro p e rtie s  lo s t two  to  th re e  p e rc e n ta g e  p o in ts  sh a re  in  a ll re g io n s  s in c e  Au g u s t. 3- s ta r p ro p e rtie s  we re  th e  
m a in  b e n e fic ia ry, with  th e  la rg e s t sh a re  g a in  in  LATAM o f th re e  p p ts . Ove ra ll, tra ve lle rs  fro m  EMEA h a ve  th e  h ig h e s t p ro p e n s ity to  
c h o o se  4 - 5 - s ta r h o te ls , wh ile  m o re  m o d e s t a c c o m m o d a tio ns  a re  m o re  p o p u la r with  o th e r so u rc e  re g io n s . 
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9 5 % 



Wh a t th e y e xp e rie n c e
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To p  15  Attra c tio n s , Glo b a l

29

Sour c e :   Tr i pa dvi s or  i n t e r na l  da t a ,  9/ 1/ 23 - 9/ 30/ 23  

Th e  Co lo sse u m  su rp a sse d  th e  Eiffe l To we r s in c e  la s t m o n th  to  c la im  to p  p o s itio n . Okto b e rfe s t a lso  sp u rre d  fre sh  in te re s t, n e wly 
jo in in g  th e  to p  15  a s  th e  se c o n d  m o st p o p u la r e xp e rie n c e . Ne w to  th e  to p  15  s in c e  la s t m o n th  in  b o ld . 

Ra n k Lo c a t io n  ID At t ra c t io n Ge o Sh a re  o f To p  15
1 19228 5 Co lo s s e u m Ro m e 15%

2 8 8 20318 Okt o b e rfe s t Mu n ic h 15%
3 18 8 151 Eiffe l To we r Pa ris 12%
4 320976 Un ive rs a l Stu d io s  J a p a n Ko n o h a n a 7%
5 19016 6 Ba s ilic a  o f th e  Sa g ra d a  Fa m ilia Ba rc e lo n a 6 %
6 18 8 757 Lo u vre  Mu s e u m Pa ris 6 %
7 254729 KitKa tKlu b Be rlin 5%
8 11452109 Ch ic a g o  Arc h ite c tu re  Rive r Cru is e Ch ic a g o 5%
9 104417 Un ive rs a l Stu d io s  Ho llywo o d Lo s  An g e le s 5%

10 191078 Th e  Alh a m b ra Gra n a d a 5%
11 6 6 8 504 Sia m  Pa rk Ad e je 4%

12 18 9258 Dis n e y la n d  Pa ris Ma rn e - la - Va lle e 4%
13 16 748 976 Sk ip - t h e - Lin e  To u r: Va t ic a n , Sis t in e  Ch a p e l & St . Pe t e r 's  Ba s ilic a Ro m e 4%
14 2147749 Wa rn e r Bro s . St u d io  To u r: Th e  Ma kin g  o f Ha rry  Po t t e r Le a ve s d e n 4%
15 103346 Dis n e y la n d  Pa rk An a h e im 4%



Un it e d  Kin g d o m  ( o u t b o u n d )



Un it e d  Kin g d o m

Ca n a ry  Is la n d s 23 m illio n

Ba le a r ic  Is la n d s 17 m illio n

Ma jo rc a 13 m illio n

So u t h  Ae g e a n 12 m illio n

Te n e rife 12 m illio n



Un it e d  Kin g d o m

Pa ris 12 m illio n

Du b a i 11 m illio n

Be n id o rm 11 m illio n

Ne w  Yo rk  Cit y  10  m illio n

Am s t e rd a m 9 m illio n
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Tü rk iy e ( in b o u n d )

Un it e d  Kin g d o m 23 m illio n

Ru s s ia 17 m illio n

Ge rm a n y 11 m illio n

Un it e d  St a t e s 12 m illio n

Fra n c e 12 m illio n
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Tü rk iy e



Tr i pa dvi s or

Bu t le t’s  s e e  
s o m e  BIG 
b o ld  
p re d ic tio n s

43
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1. Te c h

2.Su s ta in a b ility

3.Po s t Co vid  wo rld

44
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Art ific ia l 
In t e llig e n c e

b e c o m e s  m a in s tre a m  in  th e  
tra ve l b o o kin g  p ro c e s s

45
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De s t in a t io n s  ra th e r 
th a n  c o n s u m e rs  will 
le a d  th e  
s u s ta in a b ility d rive

46
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Exp e rie n c e s  will 
triu m p h  o ve r “fly  
a n d  flo p ” 

47
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