SLOW

Carl Honore
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Slow
Movement







Slow Food

Slow Technology
Slow Gaming
Slow Architecture
Slow Exercise
Slow Leadership
Slow Journalism
Slow Parenting
Slow Cinema
Slow Sex

Slow Radio
Slow Cities
Slow Medicine

Slow TRAVEL
Slow Fashion
Slow Education
Slow Finance
Slow TV

Slow Science
Slow Design
Slow Politics
Slow Cosmetics
Slow Media
Slow Art

Slow Retalil
Slow Universities






"Mastering the clock of
pbusiness Is about choosing
when to be FAST and when

to be SLOW.

The Economist


















"....choosing when to
pbe SLOW.”

The Economist
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WHAT IS

‘e .

| Slow InJoré?

(AND WHY IT'S MORE
PRODUCTIVE)




Ralentir au travail et en finir
avec le temps toxique
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STRATEGY

Strategic slownessis
the next big trend,

says Stanford professor
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Work less

v
WorKk better
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Take breaks






‘A lifetime’s worth of wisdom’
Steven D. Levitt, co-author of Freakonomics

The International
Bestselle'r

Thinking, v
Fast and Slow

Daniel Kahneman

Winner of the Nobel Prize




When do your best ideas usually
come to you?
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“Multitasking Is NOT humanly possible.”

E. K. Miller
Professor of Neuroscience
M.I.T.
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Weather Calendar

|

FaceTime Calendar Photos

Mail Notes
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REFLECT







'SLOW’ WORK

1. Work less, work smarter
2. Take breaks
3. Unplug
4. Listen
5. Reflect






“...when to be FAST
and when to be SLOW.

The Economist












THE INTERNATIONAL BESTSELLER

in praise of

SLOW

HOW A WORLDWIDE MOVEMENT IS CHALLENGING

THE CULT OF SPEED
OVER
HALF A
MILLION
COPIES
SOLD

CARL HONORE







SLOW

www.carlhonore.info




