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What it is:

__HABIT&
-2025-26 -

Annual report, since 2011

Independent, nationally-representative
research of 2,001 people (late July — early
August 2025)

How we travelled in the past 12 months, and
how we plan to in the next 12 months

Key findings which we’ll discuss today:
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Ki<avtnlP/ |\Vore of us are going on holiday

PERCENTAGE OF
PEOPLE TAKING
HOLIDAYS IN THE
PAST 12 MONTHS
(2015-2025)

W All holidays
M UK holidays
" Holidays abroad
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R
BABTA We have growing confidence to travel overseas

2025

Travel Confidence Index is o 5 3

a Six-point increase year-on-year
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Ki<artnlP/ \\e will protect our holiday spending even more

ACTIVITIES WHERE PEOPLE PLANTO
REDUCE THEIR SPENDING TO COVER
THE COST OF LIVING

Eating out \m m

Leisure activities
(eg festivals, concerts,

&
events, cinema etc \ 46%
ts, tc) -
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Clothes/shoes/ :
accessories -@7
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Holidays %
? e

48%

Electronic
gadgets

None, | don't expect m @
to need to make any \

cutbacks or savings
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Ki<avielP/ \\/e are starting to adopt Al for inspiration, planning and booking

CONFIDENCE IN Al FOR PLANNING AND BOOKING HOLIDAYS

B Planning

19% 24%
Extremely Somewhat Neutral Less Not at all
confident confident confident confident
21% 26%

M Booking
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We are ever more seeing the importance of the shoulder season

WHEN PEOPLE ARE PLANNING TO TRAVEL ABROAD IN 2026

Average*

Under 45
(no kids at home)

Young family
(any child under 5)

Older family
(all children over 5)

Over 45
(no kids at home)
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_BABTA We see one age group appear to prioritise sustainability the most

ARE 25-34 YEAR-OLDS THE MOST CONSCIOUS TRAVELLERS?

| would like to know how travel companies are benefiting
the destination | am going to*

[ would like advice from my travel company about how | can
make better choices for the environment and local people*

| chose one company over another because it had a better
environmental/sustainable record**

| chose one hotel over another because it was taking more
action to be sustainable®*

| chose one destination over another because it was taking
more action to be sustainable**

64%

63%

i 25-34
" Average
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Ki<aviinlP/ Holiday Habits

To access the full report
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