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Guidelines - Applications to Speak at the Global Agritourism Conference, June 2026 

Our ambition is that the conference will provide delegates with the opportunity to hear 
from engaging speakers from throughout the globe, on a range of topics related to 
agritourism which will inspire and inform and prompt debate.  

We are looking for  

1. quality presentations and content  
2. topics which will be of interest to the audience, and which reflect the session 

themes 
3. engaging presenters 
4. slides that are easy to read with good photography 
5. a geographical spread of speakers from across the globe 

There are  

• 64 speaking slots in breakout sessions  
• 4 diFerent breakout sessions with 4 speakers in each session, 15 minutes per 

presentation  
• up to 250 delegates in the audience in each session 
• 1/3 of speaking slots for case study farmers, people running and operating 

agritourism and farm retail businesses  
• 1/3 of speaking slots for researchers and economists, academics and 

researchers, representatives from economic development and destination 
management organisations, politicians and industry leaders  

• 1/3 of speaking slots will be open to the top proposals from either of the previous 
two speaking slot types 

Delegates will be oFered to select their preferred session to attend once the speakers 
have been announced.  

Speakers from around the globe are invited to apply to present at the conference across 
one of these themes: 

1. Agritourism Policy – Help or Hinderance? 
2. Agritourism Data from around the globe: Key Metrics 
3. Consumer Trends – And their impact on Agritourism Growth  
4. Making the Pie Bigger – The Role of Agritourism in Sustaining Family Farms and 

Rural Communities 
5. Innovation in Agritourism  
6. Agritourism – The Sales Arm of Agriculture  

Please see detailed information on these themes in the appendix.  
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Please note that we are expecting several hundred applications to present at the 
conference and there are 64 speaking slots so, to manage expectations, not everyone 
will be able to present.   

For those who are not oFered a speaking slot  

• all will have the option to have their content published on the conference 
website in the run up to the conference and featured in diFerent social content 
and e-news 

• a series of online global webinars ahead of and post conference will feature 
presenters who do not receive a speaking slot at the conference  

• participants can write a report on the impact of the conference post attendance 
and have this published  

Dates 

Applications live  1st July 2025 
Speaker Proposal Application Deadline 01  30th September 2025 
Speaker Proposal Application Deadline 02 31st October 2025 
Assessment by Subgroup October 2025 
Speakers Notified  14th November 2025 
Full Programme Launch 7th January 2025 

 
Application Process  
  

1. Applicants will provide a short summary of what their presentation will cover and 
use the online portal to provide their contact details and upload a written 
summary of 250 words outlining proposed content.  

2. Applicants will provide a You Tube link or similar online videos of any previous 
experience in presenting.  

3. Applicants will upload a one-minute video of themselves speaking into their 
phone introducing their name, location and business or organization and a brief 
summary of what their presentation will cover (an elevator pitch).  

 

Additional Information  

Conference presenters must have purchased a conference ticket prior to the fully 
programme launch on 7th January 2026 to be included in the programme. There are no 
complimentary tickets available for presenters.  
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 APPENDIX  

Theme Guidelines for Agritourism or Farm Retail Business Owners/Managers  

1. Agritourism Policy – Help or Hinderance: Policies and legislation, from local to 
regional levels in your own country, that are assisting or holding back the growth of 
agritourism. What local and national government policies have helped your business 
and what have held it back?  

2. Agritourism Data around the Globe: Key metrics including number of farms, 
number of agritourism and farm retail businesses in your country or region. Is the sector 
measured? If so, how is this done? Share national data over years.  

3. Consumer Trends – Supporting Agritourism Growth. What trends in consumer 
behaviour and visitor trends are either increasing demand or lowering demand for your 
business? How are you adapting?  

4. Making the Pie Bigger – The Role of Agritourism in Sustaining Family Farming and 
Rural Communities. Share your business story, both farming and agritourism/farm 
retail. What impact has agritourism and farm retail had on providing an income for 
multiple family members and future generations? What is your family succession plan, 
how do you discuss this within your family? What is your impact on the wider rural 
community?  

5. Innovation in Agritourism – a case study of your business which makes you stand 
out in the marketplace and has helped drive profits in your business, by being innovative 
and diFerent. Farms who have been leaders in new trends over the past number of 
decades as well as current innovations.  

6. Agritourism – The Sales Arm of Agriculture. What roles do farms play in your 
region or country to promote agriculture and to bridge the gap between consumer and 
producer?  

 

Theme Guidelines for Academics and Researchers  

1. Agritourism Policy – Help or Hinderance: Policies and legislation, from local to 
regional levels, which are assisting or holding back the growth of agritourism, either 
directly (agritourism policy) or indirectly (tourism, rural economy, agriculture policies).  

2. Agritourism Data around the Globe: Key metrics (e.g., number of farms, number 
of agritourism and farm retail businesses) and insights (e.g., definitions, measuring 
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tools, monitoring procedures) that are essential to support agritourism growth, 
economic and non-economic benefits, investment, and interventions.  

3. Consumer Trends – Supporting Agritourism Growth: How can agritourism 
leverage shifting consumer preferences, such as interest in direct buying from 
producers and support for regenerative agriculture, as compared to other recreation 
and niche travel options.  

4. Making the Pie Bigger – The Role of Agritourism in Sustaining Family Farming and 
Rural Communities: How agritourism can contribute to the long-term viability of family 
farms by enhancing businesses profitability, creating family employment across 
generations, and supporting family succession. Beyond the farm gates, how can 
agritourism strengthen rural communities by boosting local economies and fostering 
community cohesion and pride?  

5. Innovation in Agritourism – Moving Forward and Keeping it Relevant: Innovative 
products and services, fresh approaches to enhance customer experience, and new 
strategies for marketing and sales (e.g., branding, collaborative packages) that can 
make businesses stand out in the competitive market.  

6. Agritourism – The Sales Arm of Agriculture: The role of agritourism in connecting 
and educating consumers about food production and farming practices, empowering 
them to make informed food choices. How can outreach be optimized to boost the 
eFect of agritourism in encouraging direct purchases from producers and increasing the 
public’s appreciation of the agriculture sector?  

 

Theme Guidelines for Economic Development and Destination Management 
representatives, Policy Managers and the Supply Chain  

1. Policy, Help or Hinderance? - Policies and legislation either at a continent, 
national or local government level which are assisting or holding back the growth of 
agritourism, either direct agritourism policy or related tourism, rural economy or 
agriculture policy. 

2. Key Facts on Agritourism in my Country – Is the Data Making a DiFerence? Easy 
to understand summary data including number of farms, number of agritourism and 
farm retail businesses, your definition, how you measure agritourism and how often, % 
of farms in agritourism overall, visitor numbers on to farms, economic and other 
impacts, investment and interventions. 

3. Consumer Trends in Agritourism. Consumer trends and data, consumer demand 
for agritourism and farm retail, current and future trends, consumer trends for farm 
retail and direct buying, consumer trends for tourism and hospitality as a whole – is 
Agritourism in demand compared to other consumer options? 
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4. Making the Pie Bigger – The Role of Agritourism in Sustaining Family Farming 
Businesses. Case study businesses from your country/region. 

5. Innovation in Agritourism - Innovative products and services in agritourism and 
farm retail, innovation in customer experience, new ways to sell and market, standing 
out in the marketplace, the role of brands, collaborative packages between businesses. 
Innovative ways that your region is marketing agritourism. 

6. Agritourism as the Sales Arm of Agriculture - The role of agritourism in informing 
and educating consumers about food and farming. 

 

 


