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THE OUTDOORS
ISALWAYSATOP
REASON
FOR VISITING
WISCONSIN.

ational (2016, 2017, 2018, 2019, 2020).




THE DOLLAR
GROWS WHEN
RESIDENTS
AND VISITORS
RECREATE IN
WISCONSIN.
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OUTDOORRECIS A
MAJORDRIVER OF
WISCONSIN’S ECONOMY

- §7.8 billion to state GDP i
* Supports approx. 90,000 jobs fiew
- 5" in nation for share of all jobs
in outdoor recreation-related
manufacturing T
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https://youtu.be/f8fS2AJZAmA
https://youtu.be/f8fS2AJZAmA




MISSION:
TO SUPPORT AND UPLIFT THE OUTDOOR
RECREATION INDUSTRY AND ITS PARTNERS FOR
THEECONOMIC HEALTH AND OVERALL WELL-

BEING OF THE STATE AND ITS RESIDENTS.

WISCE®NSIN

— OFFICE OF OUTDOOR RECREATION—



ALIGNING PARTNERS AROUND FOUR TENETS




WE
STRENGTHEN
THE
INDUSTRY
NETWORK




VALUABLE RESOURCES & CONNECTIONS

Research Library

Website & Business Directory

Educational Webinars

ovtdoorrecreation.wi.gov



INDUSTRY RESPONSIVE TOOLKITS & MORE




WE RAISE
THE PROFILE




WISCONSIN TRAIL REPORT




LEVERAGING MEDIA & INFLUENCERS

Girl of 10,000 Lakes

“Shouvtout to DSG Outerwear - yet

that designs
functional fishing clothes for women by
women. Their UPF 50+ gear came in clutch on
a very sunny afternoon on the fishing float.”




WISCONSIN
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outdoorrecreation.wi.gov



