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Introduction
Advocates for action on climate change include a wide array of diverse actors. Nevertheless, the prototypical climate advocate is often caricatured as being a left-leaning, city-based environmentalist. This stereotype may fail to represent the nature of the diverse actors advancing climate action, yet it carries significant social weight in situation whose interests climate action is for and whose interests it is against. In this presentation, I outline the findings of a body of work that has interrogated the emergence and effects of what we call ‘unconventional climate advocates’ – those amongst the diverse climate advocates who are not the typical environmentalist. In the Australian context where our work is situated, unconventional advocates include actors from the agriculture, resources, business, finance sectors, conservative politics, and religious and sporting groups. Specific organisations include Farmers for Climate Action, the Investor Group on Climate Change, the Australian Religious Response to Climate Change, and the Firefighters Climate Alliance.  

Objectives
We sought to understand more about unconventional climate advocates (UCAs) and whether they might be differently effective at engaging new audiences on climate change, compared to the more conventional ‘environmentalist’ identified advocates. The questions of our multi-methods body of work include: (1) are UCAs enmeshed in or peripheral to the main environmental movement? (2) do UCAs receive different treatment in the news media? (3) what strategies to UCAs use when seeking to achieve their goals? (4) how do UCAs maintain their legitimacy as members of their identity groups, while advocating for action on climate change? (5) what do ‘everyday people’ think about UCAs? (6) are UCAs more persuasive than conventional environmentalists when advocating for action on climate change? 

Methodology
This presentation canvasses findings from a collaborative body of using methods including social network analysis, media analysis (topic modelling and textual sentiment analysis), qualitative in-depth interviews with UCAs, qualitative intercept interviews with ‘everyday people’, large-scale survey experiment. 

Findings
Our findings show that UCAs operate on the periphery of the environmental movement. They receive less volume but more favourable media coverage. UCAs employ a range of strategies to achieve their goals, founded on the special access they have to decision-makers by virtue of the identity group to which they belong. They carefully uphold some identity group norms, appeal to their legitimacy while challenging norms about climate change. Everyday people indicate positive sentiment toward UCAs, often appraising the advocates based on views about the identity groups to which they belong. At the time of submitting the abstract, the experiment is in the design phase, but we will have preliminary findings to share in October. 

Significance of the work for policy and practice 
Our research on unconventional climate advocates offers new insights for how to build a broad coalition of support for action on climate change. And, importantly, one that spans the lines of social division that have hampered efforts to establish a broad social base of support. It highlights the importance of identity-aligned messengers, but also notes the challenges that such messengers must juggle when their climate advocacy is counter to the norms for their identity group. 
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