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Health promoting objectives
The Boozy Boomers online health promotion platform aims to target women aged 45-64 in the ACT in order to:
· Reduce their alcohol consumption
· Increase their motivation to reduce alcohol consumption 
· Increase their awareness of long-term health risks from consuming alcohol 
Synopsis 
The online health promotion platform with mobile technology is the central component of the project “Addressing the booming booze culture among ACT women: combining innovative technology with an awareness raising campaign”.

This 3-year project involves an RCT to assess the effectiveness of a newly created platform that will provide a digital ‘brief intervention’ in combination with a traditional awareness campaign.

The platform will assess daily beverage and location-specific alcohol use, feedback participants’ consumption and contrast this with Australian drinking guidelines.  Using principles of brief motivational interviewing, the platform will deliver information about the risks of exceeding drinking guidelines and how many kilojoules each beverage contains. The advice will support motivation to change, indicating health and financial benefits from reducing alcohol consumption. It will also provide strategies to support behaviour change. 

Analysis of results from the trial will indicate the effectiveness of the digital intervention, the awareness campaign and the combined effect of both.

Intended audience
1,500 women in an intervention group will have access to the full range of platform capabilities. They, along with a further 1,500 women in control groups, will also be the target of an awareness campaign on the long term risks of alcohol consumption conducted by social media and traditional means.

Duration and intended use
Between February and May 2019 members of the intervention group will have access to and receive messages from the platform. This intervention period will be followed by a 3-month awareness campaign.

If found to be effective, the platform can be promoted more broadly among women in this age-group. It also has the potential to be adapted to different populations given the cost-efficient manner of digital delivery.




