	Social Impact Bonds in health promotion - foreseeable elements for success and failure 


	Background The ongoing requirements of the healthcare system to supply solutions for the short and long term together with the demands to stay on budget, lead to the necessity of finding creative solutions. The lack of long term solutions creates difficulty in handling the issue from the very core. The Social Impact Bond (SIB) relatively new model could potentially address the issues of those who usually get pushed back priority wise. The SIB is a financial tool which proposes the entry of private capital into social fields which are under government responsibilities. The SIB would operate according to a contract signed between the government and the private investor. The investor allocates the capital for the program, and if successful measurements are reached, will receive the financial return as established in contract.
Objectives To examine the applicability of the SIB model in the field of health promotion, and to define the various elements which could contribute either to the success or failure of this model.
Methods Reviewing and analyzing all the relevant manuscripts, official reports and electronic databases on SIB programs, with regard to health care and promotion.
[bookmark: _GoBack]Results 108 SIBs were launched between 2010-18 in 22 countries in various fields: reducing recidivism, homelessness, unemployment, education, preventive health care and fragile families. All the populations from the different programs agreed to participate and accept intervention programs.
Discussion This model has the potential to succeed in the field of health promotion because:  a) the government can benefit from cost savings in treatment allocated to the prevention programs provided by the SIB; b) the government would only be obliged to pay if the program showed a success and eliminates the risk from itself if a program fails; c) the investors are able to make profit while creating social change and values to the public; d) The social priority takes a higher place than the profit and social responsibility. However, until better data is produced from the SIBs effectiveness and costs savings, cautionary measures should be taken in analysis of the SIB model. This model is applicable in health promotion given that a clear and fair contract is signed between the public authority and the private investor, withstanding and taking into account the limitations and obstacles in implementation for any given program.
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