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Objectives of this workshop are to:
1. Build a resurgence in innovation capability in health promotion
2. Explore and apply design thinking to health promotion 
3. Provide an opportunity for skills development and collaborative debate 

Format: This workshop conducted over 105 minutes will include: 
· a short lecture on ‘Innovation in Health Promotion environment’ which will put forward 3 challenges and transformative change ideas and provide an understanding of design thinking in health, wild ideas, pain points, application to ecology and health planning (Workshop lead: 30 mins)
· Innovation capability skills group sessions. This session will practice creativity, ideation, problem analysis, developing ways to test ideas and changing business practice to improve outcomes. (4 Groups: 35 mins)
· Collaborative debate on transformative change ideas (Group presentations 20 mins & collaborative debate (All: 20 mins)

Learning goals are:
Explore ‘old problems’ and reboot using contemporary solutions
Generate ideas on transdisciplinary and multisectoral action in health promotion
Provide an understanding of innovative approaches to project design
Practice collaborative design and test skills.
Provide outcomes to take back to home teams






