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Health promoting objectives
Building healthy public policy by exploring the use of video discourse analysis 

Reducing health inequities by developing the capacity of researchers and stakeholders on conducting video discourse analysis  

Creating supportive environments and strengthening community action by presenting video discourse analysis findings to promote mental well-being. 

Synopsis of the scenario
While researchers have used videos clips in multimodal discourse analysis, the presentation and dissemination of findings in video format do not happen often enough. We produced a video clip showing the findings from a discourse analysis on mental health in Australian media as a novel method of presenting research.
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One in five Australians aged 16-85 experience a mental illness in any year. Australia’s mental health services are fragmented, underfunded, hard to access, and of poor quality. While there is no one simple solution, remedies are primarily determined and influenced by the political system. 

Increased use of new technology and communication platforms such as YouTube, Snapchat, and Facebook has allowed much of the information and debate to be shared and stored online. This provides an excellent opportunity to use video discourse analysis. In analysing a compilation of videos clips containing speeches and statements from key organizations and politicians on mental health in Australia, researchers are given a deeper understanding of the different ways mental health is perceived, and the impact these have on reducing stigma around the issue, across the country. The results offer information not always found in print texts or images, especially the various real-time political players and forces at work that may improve or worsen the situation. Mental health is a political as much as it is a health issue. Thus, political will is necessary to drive the agenda, and political solutions to mental health are critical for building effective, healthy public policy.

Intended audience
Health Promotion practitioners,  policy makers, planners and community members 

Duration and intended use
This presentation will be 15 minutes long including a video clip. It will describe the technique of video discourse analysis, present video discourse analysis findings of improving mental well-being, and discuss ways in which it can be used as an education, engagement and advocacy tool in health promotion.




