Enhancing students’ online engagement using innovative nudging interventions and real-world videos
Introduction. Low levels of online engagement has been found to impact negatively on student success and the quality of the student experience
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. Further, students may be unclear about connections between theoretical knowledge and its real-world application. How then can universities meet the challenges of engaging students early and supporting them to understand the practical relevance of courses?

Aims. This presentation showcases the learning obtained from integrating “nudges’ and ‘real-world videos” into courses. The two innovations were implemented in 17 courses (over S1 and S2) and across 6 disciplines (n=1925) at a largely online university. The overarching objective was to increase student online engagement.

Methods. A staged communication intervention (nudges and real world videos) strategy was conducted in each of the courses. Learning analytics data were utilised to identify nudge requirements and student access to resources and response to the real world videos.   Data also included pre/post online-survey, focus group interviews and online forum.
Results. The outcome of the project was threefold. Firstly, the combination of promotion and nudge intervention increased student awareness of the importance of key resources resulting in increased online engagement, and the perception of teacher support.  Secondly, the inclusion of real-world videos heightened student awareness of real-world relevance and stimulated engagement (behavioural, cognitive/and or emotional). Thirdly, the sharing of experiences across a diverse discipline team resulted in an energetic and robust exchange of ideas that contributed positively to teaching.
Discussion. Student online engagement can be improved through the adoption of strategic nudges that plan what, when and who to nudge, as well as consideration for ways in which videos can be meaningfully linked to practice.  Further, there is value in cross disciplinary teams sharing practice, and workplace policy and incentives should be designed to encourage this. 
