Value-adding in higher education: alternative places for learning creativity
Introduction. Reports on future employment of university graduates place importance on imagination, creativity, innovation and non-routine cognitive abilities (Foundation for Young Australians, 2017; World Economic Forum, 2018). Higher education students are required to graduate with creativity skills and knowledge, applicable to their chosen disciplines. Therefore, the notion of creativity features in the graduate attributes of many universities. However, there are deficiencies in the explicit learning of creativity (Petocz, Reid, & Taylor, 2009), impacting students in many higher education disciplines.
Aims. This showcase shares the findings of an investigation into higher education students in three disciplines across two Australian universities. The study explores students learning creativity in alternative learning places; community-based, informal learning settings. Students are expected to be imaginative, generate ideas of value, and solve problems. The research is founded on the premise that students need creativity skills to meet societal and industry expectations (Tytler et al., 2019). In an age of artificial intelligence, the human capacity for creativity is increasingly called on to complement the potential of autonomous machines.

Methods. An ethnographic case study methodology is used to investigate the institutional culture, curriculum, and learning design of courses; and behaviours and artefacts of students learning creativity in community-based environments. Qualitative data collected for this study includes text from university documents, course materials, video and audio observations, and semi-structured interviews with students and academic staff. Qualitative data is thematically analysed.

Results and Discussion. The findings presented in this showcase reveal the dynamic nature of learning ecologies that include formal and informal learning. The findings also challenge where and how students are learning the creativity graduate attribute. The key beneficiaries of this study are higher education students and researchers in this field. Others to benefit are education stakeholders in the public and private sectors, community organisations and higher education institutions.
