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Introduction. Engaging consumers in fundamental cardiovascular research presents unique challenges, particularly in translating complex science into accessible public understanding. La Trobe’s Centre for Cardiovascular Biology and Disease Research is in the early stages of its consumer engagement journey, focused on building trust and awareness to ensure our research reflects lived experience and delivers meaningful impact.
Aims. To embed consumer voices meaningfully through a multi-layered strategy that strengthens community engagement and trust, promotes broader awareness of cardiovascular health, and enhances research relevance.
Methods. Our approach includes appointing a dedicated Engagement Officer; establishing a Steering Committee of lived experience participants, clinicians, industry professionals and researchers; hosting outreach events across metropolitan and regional Victoria; and forming strategic partnerships with La Trobe’s Advancement and Alumni, Business Development and Educational Partnerships teams, and external organisations such as CAD Frontiers, the Baker Institute, and the Australian Cardiovascular Alliance. Researchers receive training in media, donor and industry engagement, and the Centre maintains an active social media presence to share research in accessible formats.
Results. Since 2022, our inclusive outreach has included events such as Heart Camp, World Heart Day, cardiovascular health webinars, and industry showcases. These have attracted over 1000 attendees from the public, including > 400 primary and secondary school students. We have run community forums at La Trobe’s regional campuses, bringing together clinicians, scientists, pharmacists, and community members to explore cardiovascular health challenges. Outcomes have included development of a cardiovascular health dashboard in Midura, funding applications for a local clinical trials coordinator, feature articles/segments in local media, and discussions about establishing a cardiac care ward at Midura hospital. The Steering Committee has driven co-designed, consumer-led research initiatives which has led to philanthropic and commercial funding, MRFF applications, and the establishment of a start-up company.
Discussion. At La Trobe’s Centre for Cardiovascular Biology and Disease Research, we have developed a framework for consumer engagement that connects technical science with public understanding. By embedding lived experience, industry and clinical voices into our research, we’re building trust, enhancing relevance, and driving lasting impact.
