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Introduction. For more than fifty years, as the pharmaceutical industry retreated from contraceptive R&D, product development has been driven largely by public and philanthropic funding with a focus on female contraception. Founded in 2014, MCI aims to fill the resulting gap by supporting the development of non-hormonal male contraceptives, while prioritizing global access from the earliest stages of product development.
Aims. Aim 1. To provide financial and system-level support for the development of nonhormonal male contraceptive products. Aim 2. To promote global access and affordability for male contraceptive products. 
Methods. Financial support is provided through grantmaking, fellowships, and program-related investments. In addition, ecosystem-level support is offered for shared benefit, including funding market research to help product developers attract investment and convening an expert regulatory panel to develop product development and regulatory recommendations that promote clarity and efficiency for male contraceptive products. Global access is promoted through a dedicated clause appearing in all funding contracts and through ad hoc opportunities to engage with international stakeholders to support clinical research, manufacturing, and regulatory opportunities.
Results. To date, MCI has funded approximately 30 unique nonhormonal male contraceptive programs ranging across the development spectrum. Of these, 47% have progressed at least one stage of product development, 23% have progressed at least two stages, and 16% have progressed across three or more stages. Three products, including two devices, have progressed from preclinical to clinical stage.
Discussion. In the 12 years since MCI was founded, the organization has focused on engaging male contraceptive researchers and product developers directly to understand the specific needs, leverage points, and opportunities that are unique to the space. MCI is currently the largest non-government funder of male contraceptive R&D; however, with an annual grantmaking budget of ~US$1.6 million, MCI cannot continue to effectively support a maturing pipeline of products, specifically those entering the late clinical stages that will require tens of millions of dollars. It is imperative that additional sources of funding are identified to ensure that the momentum gained over the past decade is not lost. 

