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In year 2 of The Care Collective, our goal was to ramp up
engagement with African, Caribbean, and Black women – to
continue to drive awareness about the importance of HIV testing
as a part of their self-care routines - and find a way to break
through and inspire them to them make it a reality.  

Audiences were to be driven to our Get Tested webpage on The
Care Collective website, branded for our new
#PositiveConversations campaign, to allow users to unpack more
information and learn accessible ways to get tested.



R A T I O N A LR A T I O N A L

We conducted a survey of 141 African, Caribbean, and Black (ACB) women across Ontario, aged 18 – 44 to gauge perceptions about HIV
testing – the survey was focused on Awareness, Familiarity, Usage, and Relevance. Based on this survey, many of the women understood
what situations and behaviors could potentially be risky or expose them to HIV and the testing options available  - and yet, they’re still not
getting tested. But the majority of women did not know what living with HIV meant, decreasing the motivation for them to get tested and
know their status.

Interestingly, we also found that respondents who
had a better understanding of what living with
HIV meant were also more likely to have been
tested for HIV - showing a correlation between
understanding and motivation. 

There was an opportunity to rewrite the
current narrative
ACB Women need to understand that living
with HIV is not a death sentence, and people
go on to live long, beautiful, and meaningful
lives. 

We found that:

From this, the campaign idea was created: End HIV Stigma. Start #PositiveConversations  



L A U N C HL A U N C H

#PositiveConversations reached over 2.78M people, across
digital and traditional media during the launch period of
December 1st – 7th 2021
Promotional videos had over 1M+ views in the first week 
8 media placements with a combined readership of over 5M 
Drove 4,324 website visits to our Get Tested page, where
audiences could unpack both the importance – and ease – of
testing
Our most active audience continues to be ACB female-
identified between the ages of 25-44

The Care Collectives #PositiveConversations campaign was
launched on World AIDS Day December 1, 2021. 



The Care Collective's #PositiveConversations campaign was implemented through a collection of radical self-care inspired initiatives, bringing
HIV testing and conversations to new and existing virtual and in-house spaces where ACB women were gathered. Below are some of the
community events that took place:
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