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Building and effe
advertising strategy
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Define your goals

Specific Measurable Achievable Relevant Time-bound



STEP 1

Identify the objective of
your ad campaign

STEP 2

Define who, where and
when you want people to
see your ads

STEP 3

Add your text and image or
video



STEP 1

ldentify the objective of
your ad campaign

Boost a post
@ Promote your Learn More button
Get more website purchases




Promote your business

locally
RESTAURANT

Increase the number of dinner guests on
weekdays to 100 per night

ey
PATTY
il



Get more
website visitors

Increase the number of website visitors to
5,000 a month by November

ONLINE JEWELLERY STORE

MANGATA & GALLO



STEP 2

Define who, where and
when you want people to
see your ads







e What needs does my typical

. customer have?
Define

your ideal e What are some characteristics of my typical
customer?

customers

e What motivates my typical customer?




Relevance

Right Right Right
communication people time



Where should people see
my ads?

il = 2:04 PM (—

Patty Stack
Sponsored - @

The most delicious post you'll see today! &=

PATTYSTACK.COM

Sign up to earn a free drink with your

burger! Stop by, first rounds on us!
@i Q John Evans and 23 others 2 Comments
[C) Like Q Comment A> Share
ﬂGuillermo Lopez with Virginia Jordan and

2 nthare
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© Instagram &

luckyshrubco
Sponsored

T u‘.\ﬁ

oQv § A
345 likes

luckyshrubco We have new plants for your home
and garden. Check out the new collection now at
our website!

View all 8 comments

@ Add a comment...

A Q O O 2



STEP 3

Add your text and
Image or video
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Patty Stack Lucky Shrub s
Sponsored - @ Sponsored - &
Patty Stack’s best burger is here! Don't miss it! Get the perfect gift at the perfect price! Free shipping
on all orders $50 or more.

LUCKYSHRUB.COM (B
Find the perfect gift at Lucky Shrub! LS
PATTYSTACK.COM s ©iQ John Evans and 23 others 2 Comments
Sign up to earn 10% off on the Sesame | Sign Up |
1 S
Burger! o Like () comment £ Share
P

ﬁ @ @ @ trnr\-’ E ﬁ ﬁ ® @ f:;} E See More

IMAGE VIDEO STORIES



Mobile first
creative tips

BRANDING | ‘

Showcase your brand
early and often

V)
d
)
TIME
Find the balance
between the message
and time

A\ ;-

2
ATTENTION >
N L

Every moment _‘_.

is a chance ,
to capture attention

SOUND

Design for sound off,
but delight with
sound on

FRAMING

Build for where
people are

PLAY MORE N
Get out of your
comfort zone—and
experiment /




| l I'l Identify the success metrics
M .. byobjective

Boost a post
@ Promote your Learn More button
Get more website purchases




Creator Studio

Creator Studio

Home

i Home e
@ Post something... ﬁ Upload Video :@: Go Live
Content Library ®
oy You now have access to the branded content tool for tagging
-~ sponsors. + Insights Last 7 Days
-+ Insights @ P 9
Nurture Parenting is approved as a branded content creator and Minutes Viewed
can tag business partners in posts. Tag posts to show they're 3.8K v1.3%
&£ inbox+ sponsored and let partners track their performance.
1-Minute Video Views
Dismiss ] 391 v26.0%
@ Monetization ®
Net Folloy
E -1.6K w1a1%
© Rights Manager = Recent Posts ~ Last 7 Days
Engagement
& Status Update To help make 267 a126%
W]l Sound Collection . e 19
@ Today 10:42 AM
VEWS  ENGAGEMENT
0 Facebook app
(% Pages P Posts Last 28 Days
., Status Update Whatever yo 6 8 ) 0 scheduled posts
[ » ] Today 9:23 AM 4 7
VIEWS ENGAGEMENT ™ drafts

0 Facebook app

[Z] 0 expiring posts
Do you have a toddler whc

Today 9:03 AM e 4
VIEWS  ENGAGEMENT

@& Nurture Parenting




Key takeaways

* Define your SMART business goals
* Use what you know about your customers

* Choose an ad objective that matches your

business goals

* Create, run, review and refine

your ads

BOOST WITH
FACEBOOK




Resources

Facebook Help Centre
facebook.com/help

Facebook Blueprint
facebook.com/business/learn

Facebook for Business
facebook.com/business

Instagram for Business
business.instagram.com

n Help Center Hi Jasmine, how can we help?

Home  Using Facebook Managing Your Account  Privacy and Safety

Questions You May Have

What names are allowed on Facebook?

How do | choose what | get notifications about on
Facebook?

Where can | find my Facebook settings?

How do | change or reset my Facebook password?

Why am | seeing an error message saying | can't reply to a
conversation on Facebook?

Policies and Reporting

¥« Support Inbox

2] Return to Facebook




Facebook’s Travel
Group

ul vodafone IE 7 17:01 < @ 48% @ )

4 Q. Search in Facebook Trave... eee

Group by Facebook for Business

Facebook Travel

Advertisers >
PRIVATE GROUP - 3,125 MEMBERS

2997 :.0€D

Popular topics X
trends Tactical How-Tos

High-Level Topics
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