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Presenter
Presentation Notes
Hello and welcome to the first Grow With Google for the Travel industry, xxx with / by.

My name is Michelle and I am the Head of Travel for Google Australia and I am bringing these session to you with Jess, who is our Strategy and Insights Manager

In what has been an exceptionally challenging 12-15 months for the Travel industry, I am really pleased / excited to be able to bring you the first Australian Grow with Google for the Travel Industry.

GWG is - an initiative that shows you how to get the most out of our tools to grow your digital skills, and businesses.

This three part series is taking place each Thursday afternoon for the next 3 weeks at 2 pm. Each week, we’ll take you through a new topic to help you understand how to get the most out of some of Google’s tools for small and medium businesses. 

For those of you watching live, feel free to ask questions throughout the presentation by typing them in the chat box below and one of our team will attempt to respond.



Australians have been hit hard over the last 18

months

Nov 19’ - Jan 20’
Australian bushfires

Over 17 million hectares burnt

nationally, with many lives, homes
and businesses tragically being lost.

Source: CT Group

Current

COVID-19

AU s in the midst of
‘reopening’, but months of
lockdown and a ‘second wave’
In some states have taken their
toll.

Unfolding

Economic uncertainty

3 out of 4 SMBs have seena 75%
drop in revenue, and an uncertain
future for JobSeeker.

wle Y
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Yes, Australia is open for business - the Travel and Tourism industry is open to business. 

It is not just bushires that our industry has faced over the past year, as you well now Coronavirus has now been a part of our lives for over 1 year, which brought an enormous amount of uncertainty and challenges to the Travel industry.

Now, I know this not new to any of you,  I think that what makes it so hard is the uncertainty and knowing how to plan and future proof your business in that uncertainty.




More Aussies are shopping online

f

o 7%

households started
online shopping for the of those households have
first time in April 20 20. continued to shop online.*
Sources: Think with Google, *from May 2020 to September 2020; Australia Post, August breaks records as Australians shop online more than ever, Sept. 2020. E "/4\{:5 I<P
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We also saw a growing trend of Aussies shopping online. It’s no surprise that Aussies found new ways to shop back in April, but we saw that a fair majority continued to shop online even as restrictions eased. So, what this tells us is that we’ve been trying and adopting new behaviours that have proven to be fast, convenient, and relevant to a wide variety of consumers.

This trend was particularly strong in Victoria, with a record-breaking amount of people shopping online in August.

All in all, it was a big year for Aussies supporting local and businesses pivoting to digital.  Let me show you what this looked like...




How Aussies took action in 2020

+00 % +200% +05%

YoYincrease for YoYincrease of interstate YoYincrease for
“near me” travelsearches “made in Australia”

+10 7% +80 %

YoYincrease for “free YoYincrease for “DIY”
online courses”

Source: Google Trends, AU, past 12 months Em | |
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Let’s take a look at how Australian’s have been adapting and taking action.
These are the trends in search queries that we have seen in Australia over the past 12 months.

Given search is a great proxy for what consumers are interested in, we can see that there is a strong trend for things that are in close proximity - whether that be searching for shops, services or things to do “near me”, travelling within the state, or things made locally.

We can also see a strong uplift in self and home improvement - with Aussies searching for ways to learn and do as we all adapt to our personal “new normal”
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So let’s gets started on today’s content - get your tourism business on Google Search and Maps.




Content

What is a business profile on Google?

Your business information on Google Search and Maps.

Benefits of a business profile on Google

Learn how to manage your business info and communicate with customers.

A0
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Today’s session is broken up into 3 sections

First up, we’ll run through what a Business Profile on Google is, and then the benefits of a Business Profile that can really accelerate your business. 

Finally we will share with you  some of the free resources and tools that are out there to help you on your digital journey, with some travel specific tools.












What Is a business
profile on Google?
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Let’s get in to what a business profile on Google is


Connect
across devices

T Ipsos research: Benefits of a complete listing 2017

Grow with Google Australia


Presenter
Presentation Notes

These days people use multiple devices to complete a single purchase, making consumer consumer journeys much more complex.

In fact over 50% of travel searches are on mobile and, 40% of all online transactions are now done on mobile. 

People are now using their phones for everything from research to purchase, so ensuring your business has a presence across devices is key to capturing those potential customers.

A google business Business Profile works on all devices, making it easier for potential customers to find you, however they get online.

This is where they’ll see your business’s key information, like:
Your business hours
Photos and videos of your store and products
Reviews from previous customers, AND
Quick links to call, get directions to your store, or visit your website


https://docs.google.com/spreadsheets/d/1QrjYB5vsjTmxgRlOgnq54-MXHi7ps-G1AMmZT-_h350/edit#gid=0

Benefits of a business
profile on Google
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A Business Profile on Google allows you to manage and control your business information so your customers have the most up to date and relevant details about your business.

In the current climate, some businesses are operating at irregular hours and some may not be operating at all, so it’s important you communicate regularly with your customers to build loyalty and trust.

In this section, we’ll look at some of the best ways to communicate with your customers through your Business profile on Google. 


Communicate
through messaging

Use messaging so customers

=

can chat with you directly.
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I’d bet that every single person watching today has their mobile phone within arm’s reach, unless they’re charging it in another room, or perhaps left it in the car. 

With this feature in Google My Business you can use mobile to turn on messaging and stay in touch with customers at any time of day. 

So if someone wanted to double check the hours you had listed on your Business Profile on Google were correct, they might message you before showing up to your shop front.  They might also have questions about Covid restrictions / or capacity etc

That means it’s important to be able to respond quickly through the app and give them the information they need.


Communicate through
customer reviews

-

Respond to customer
reviews and feedback.

5:00 \ R

‘

What a beautiful space! Nellie and her
team were wonderful! Informative, patient,
and it was so much fun! ... More

Hi Andrea,
@ It really was so lovely to meet you last
night. Thank you for such a special review.
You have made my day. It makes me so
happy that you had the experience that we
always hope for ... More
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Responding to customer questions or reviews on your profile is another great way to engage with your customers and build loyalty. 

You can read and respond to reviews once your profile is verified. 

When new customers see fast, polite responses, they’ll get an idea of the sort of customer experience you provide - and it might just help sway them in your direction. 


Add a phone
number to your
profile

5:00 V41

W1,
T o Confirm your phone number.
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Even in this day and age of online connectivity, lots of people still love to make a quick phone call to get the answers they are looking for. 

Your business profile lets you link a phone number that can be called with a simple tap. 

Now, if you’re going to have a number listed on your profile, make sure the number is active and someone is there to answer it. There’s nothing more annoying than trying to find some answers, only to discover that the number doesn’t work! 

You can quickly update your number from a landline to a mobile if you’re not in the store or the office so you can maintain that direct line of customer contact wherever you are.






Share a business
update through
PDOStS

§ Wwhat’s new B% Offerings
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Now, one of my personal favourite features of a Business Profile is Posts which appear on Search and Maps. 

There are different types of posts available to you, depending on your business category.

What’s New Posts provide general information about your business. 
You can also include photos or videos and even CTA buttons - like the ‘call now’ button here. 
And you can see here that our friends at Adventure Bay Charters are sharing their everyday life with Sharks right now! 
Finally, you’re also able to add details on other service offerings, or if you own a souvenir shop, offer tours / experiences etc

We’ve recently updated posts, so that businesses can share a COVID-specific post, and I’d definitely encourage you to check that out if your business has experienced changes due to COVID-19. 



Add photos to your profile

5:00 V4n

90% of customers are more
likely to visit a business that has
photos on a search results

page.l

Take photos and add filters directly
from the app.

T Ipsos research: Benefits of a complete listing 2017
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Photos can be added either by the business, or customers, and add another element of personalisation and authenticity to a profile by showcasing your storefront, employees and products or services.

And if you are a business who likes to show off their storefront, there’s an option to “Add a virtual tour.” 

This connects you to a “Street View Trusted Pro”— a Google Certified Photographer — who will create a 3D tour of your business location for your customers to explore. 




https://docs.google.com/spreadsheets/d/1QrjYB5vsjTmxgRlOgnq54-MXHi7ps-G1AMmZT-_h350/edit#gid=0

Help customers
book
appointments

Book an appointment in
under a minute, directly
through the profile.

5:00

V41l

5:00

V41l
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1 in 2 customers want to schedule an appointment when searching for a business online.

And now your customers can book directly with you through your Business profile on Google. Google works with 3rd party scheduling software providers like MindBody and Appointy to allow online booking through Google Search & Maps.

That means that the next time your customers, or that family from the weekend want to book a return trip / experience, they don’t have to look any further than your Business profile. Easy.



5:00 V4l

Generate a free website

@ Click website to get started.

If you already have a website a business profile

complements by adding more visibility of it on

Google Search and Google Maps.
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You can also create a free, simple website, generated with the information from your Business Profile.

It’s a great starting point to being online, and perfect for small businesses who don’t have much of an online presence yet.

And the best part is that creating a website with your Business Profile only takes five minutes. 


See what’s working with insights

— How do people find you?

— How do they interact with the

rofile?

— Do theycall, request directions, and
Visit your website?

— Where do customers come from?

— What days have the most activity?
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The last detail we’ll cover in this section is Insights reports. 

This is a super handy feature, and focuses on how customers use Search and Maps to find your profile, as well as what they do once they find it. 

The report consists of a number of sections; but I’ll just cover off my favourites:
How customers find your profile: This shows how many customers found you in a “Direct” search through your business name or address, versus a “Discovery” search using a category, product, or service you provide.
What actions they take: Like whether they visited your website; requested directions or called you.
When and how often searchers called your business: This allows you to view trends by “Day of week” or “Time of day.


So,why create a
business profile on
Google?

N w N P

Appear more credible online

. Get found In localsearch results
. Convert search into sales

.Encourage past customers to

return

.Did Imention it’s free?!
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OK, time to wrap up this first section. We’ve gone through a lot of great information and I hope you can see the benefits that a Business Profile on Google has for small business owners like yourselves. 

Your Business Profile will help you appear more credible online, get found in search results and convert search into sales - oh - and did i mention it’s free?



Key tips when managing
a business profile

1. Provide as much information
as possible

2. Encourage existing
customers to share reviews

3. Inspire people by posting
regular content
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Your Business profile on Google is not a set-and-forget listing. It needs to be regularly updated and managed. To get the best results possible, there are a few things you can do.
Provide as much information as possible, including your business address, photos of your shop front, your opening hours and a phone number.
Encourage existing customers to share reviews. Research from Think with Google shows that 88% of consumers trust online reviews as much as a personal recommendation, so get your customers posting!
And finally, Inspire customers by posting regular content using fresh images, new text and different call-to-actions.
For a step by step guide on how to set up your Google My Business profile, you can follow the link that you see on screen now.



If you don’t already have a
Business Profile on
Google, let’s get you
started.

ViIsit:
google.com/business
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Let’s get started. 

First, go to google.com/business and click ‘manage now’.

http://g.co/drive/upload
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Hi everyone, and welcome to the 3rd of our 3 part series of Grow With Google for the Travel Industry. GWG is - an initiative that shows you how to get the most out of our tools to grow your digital skills, and businesses.

My name is Michelle and I am the Head of Travel for Google Australia and I am bringing these session to you with Jess, who is our Strategy and Insights Manager

I the first session we covered creating and Free Google Business Profile and in our secd session we walked through the basics of Google Ads and to reach new customers with online advertising.

In today’s session we are  looking at how to make better business decisions with Google Analytics.  

As all of us continue to adapt to COVID-19 across the globe, we understand that today’s landscape is creating new challenges for you, your business and your customers. While every business is unique, we are all being impacted in some way.

We hope this Analytics session is informative and will go some way to helping you meet the challenges your business might be facing.




Content

7 EXploring data, analytics and insights
What is Google Analytics

7\
A4

ra Y
A4

Types of insights Google Analytics can provide

°  How to set up Google Analytics

alin®
Valin¥
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Today’s session is going to focus on truly useful and practical information for helping you make busienss divisions about your business. 

First, we’ll look at what data, analytics and insights truly mean - I know they’re buzzwords that get thrown around a lot these days, so hopefully we can help to clarify them for you.

Then we’ll look at how Google Analytics and types of insights it can provide and show you how to set up your very own Google Analytics profile, so you can put all those ideas into practice straight away!

We will finish up sharing the free resources and tools for your business.


Also, please feel free to ask questions throughout the presentation by typing them in the chat box below, and one of our team will attempt to respond.



Exploring data,
analytics and Iinsights
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Ok, Let’s begin by exploring Data, Analytics and Insights



Using data

Data = facts or Analytics =

statistics to reference. patterns and trends.

Look at numbers to make business decisions,
rather than opinion or gut instinct.

Insights =
actionable value.
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Now, I’ve already started talking about data and insights, so before we go any further, let’s break down our key terms for today.

Data is the information you obtain from and about users, like demographics, behaviour & activity.

Analytics are the patterns and meaningful trends you can discover -  and the tools that you can use to make those discoveries. 

Insights are the actionable pieces of information you can take from the data - the ones that are truly valuable to your business. 

So as a quick example, you have an e-commerce website. 

Data shows that you had 1,500 site visits in the past 30 days.
Analytics show that 30% of visitors accessed your site from mobile devices.
And insights reveal that visitors using mobile devices are 60% MORE likely to convert.


How can
Google
Analytics help
your business?
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Now, before we get into how you can apply each of these, let's talk about why data, analytics and insights are so useful to the tourism industry.

Given the environment we have been operating in, we all need to be mindful of the changing regulations in our communities. Most venues and operators can only have a limited amount of groups together at one time, which makes planning and booking essential.

For businesses, this means that planning resources and staff is important as well. By using data, analytics and insights, we can better track and anticipate bookings so that we can scale up - or scale down - our operations. Knowing that seasonality trends look different to years past, going by data rather than by gut instinct can help us be more effective in planning.

With that, let's dig into a practical example of how insights can come to life for a growing business.




Activity

What are your goals?

ldeas

— Leads

— Appointments
— Online sales
— Phone calls

— Foot traffic

— Downloads, etc
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Now, let’s pause for a moment - I’d like you to write down at least one SMART goal for your online activities for your business. 

It might be something like ‘increase website traffic by 5% before mid-year’. 

Take some time to think about it - you may or may not already have one in mind. But remember that writing down your goal is the first step to making that goal a reality. 





What is Google Analytics

s
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Next up, I’d like to introduce you to the world of Google Analytics. 




Google
Analytics

google.com/analytics
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Google Analytics is free, and it’s one of the most popular website analytics tools available. It can help you make sense of data and better understand your customer’s experience.
 
In this section we’ll show you how to set up your Analytics account, and in Part Two of today’s session, we’ll talk about how Analytics can help you answer some key business questions.



Types of Insights Google
Analytics can provide

s
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Well done for making it this far! You’re well on the way to becoming data-driven business gurus. You already know how to set business goals, create an Analytics dashboard and ask the right questions. 

So now, let’s talk about how insights from Google Analytics can help you answer those questions. 

For this section, I’d like to welcome back Tracey and Dani, our cupcake entrepreneurs from the Wicked Cupcakes case study.


Types of insights Google Analytics can provide

® . -
@
Realtime Conversions Audience
What’s happening Is the website Who visits
right now? successful? the
website?

>

Acquisition

Where do
they come
from?

=1

Behaviour

What do
people do on
the site?
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So, on to Google Analytics. When you first get into it, Analytics can seem complex and daunting- there’s a million ways to mix and match segments to produce reports. 

The best way to get started is to get into your Analytics Dashboard and become familiar with how to pull various reports. 

Some of the reports you can pull include: 

Real-Time Reports, that show the impacts of marketing efforts as they happen.

Conversion Reports, that help you understand what channels or website pages are driving valuable actions for your business. 

Audience reports, that provide insights into the characteristics of your users, like demographic, interests, location and language.

Acquisition reports, which shed light on how users are finding your business online. These reports relate to our ‘reach’ questions from earlier. 

Or Behavior reports, that tell you how behaviour varies between the new and returning users of your website. These reports relate to our ‘engage’ questions. 
Let’s take an in-depth look at each of these report types.


Realtime: What’s happening right now?
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Real-time reporting shows the impacts of marketing efforts immediately. It can help you do things like:

Determine if a new webpage on your site is being viewed, and whether it’s working or not.
Determine if your one-day promotion is driving traffic to your site. 
Or monitor the immediate impact of your most recent blog post on your website traffic. 

Apart from being incredibly useful, it’s pretty cool to be able to sit back and watch the effects of your hard work in real time. 

These reports allow you to measure the impact of your marketing efforts, but also help you to better prepare for future bursts. 

Onscreen, you can see a real-time report for Wicked Good Cupcakes’ 10% off Easter promotion. 

They pulled a real-time report, which showed them that their site traffic increased by 55% on Good Friday - you can see here that they had 152 active users on site at this point! 

Tracey and Dani can use the insights from those analytics to make sure they’re fully staffed and prepared for a busy few days over Easter this year! 




Acquisition: Where do customers come from?
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Here we have an Acquisition report. You might remember that acquisition reports help us to answer our ‘reach’ questions like ‘where do our customers come from?’

This allows us to generate insights on the first stage of the customer journey.

We can see that Wicked Good Cupcakes uses acquisition reports to find out how people search for them, and then use that information to drive their site content and advertising messages.

For example, Wicked Good Cupcakes’ acquisition report showed a large portion of their customers were coming from referrals - here you can see that 18.75% of them are referrals and 18.23% are from paid search advertising. 

So from that, they can be sure that their refer-a-friend promo and Google ads are working!


= Audience: Who visits your website?
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Audience reports provide insight into the characteristics of your users, such as demographics, interests, geographies, language, technology and devices.

This information is important because business owners often have preconceived notions about who their audiences are - those of you who were here for Part One might remember our discussion on ‘gut instinct’ versus data. For travel - we’ve seen a huge shift of tourism audiences move from international travellers, to domestic, to people within your state. Given we can expect this to change again, it’s important to keep track and provide the relevant detail of your offerings relative to your key audiences.

For Tracey and Dani, they initially assumed that their target audience was female, age 35-54. 

They used that information to drive their marketing initiatives. But once they drilled into analytics, they realized that the biggest market was actually 25-34 - which you can see on this graph. 

Finding the truth about their audience helped them pivot their marketing strategy and messaging to something slightly more youthful to connect more closely with their customers.



= Behaviour: What do people do on the site?
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Behaviour reports help to answer our ‘engage’ questions. Once a user lands on your website, how are they interacting with the different content and pages?

More specifically, behavior flow reports visualise the path users take on your site. They help you discover what content keeps people engaged and identify potential content issues.

Wicked Good Cupcakes uses behavior flow reports to help inform them about any changes to their site that may affect how they convert sales. 

The report gives them a great view into the path people are taking so they can identify any areas of inefficiency in the conversion process.



" Conversions: Is the website successful?
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Lastly, we have Conversion Reports. As you know, a conversion is the completion of a valuable action online, like a purchase or lead. You can use a conversion report to see how all your channels work together toward conversions.

Wicked Good Cupcakes uses conversion reports quite a bit to answer their ‘convert’ questions.

For example, when Tracey and Dani were first starting out, they were working with small budgets and had to be selective about which marketing channels they invested in.  

Conversion reports helped them to see which channels were driving online sales, and which weren’t. 

So here we can see that Organic Search, Affiliates, Paid Search & Email are the top performing channels for them.

They can now take those insights and use them to double down on those channels, with confidence that their extra spend in those areas will drive Return on Investment for the business.  


How do Iset up Google
Analytics for my business?
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But first, let’s get you set up with Google Analytics.



Setting up your Google Analytics account

ViIsit:
google.com/analytics
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Make sure you’re logged into Google with the business account you would like to use for Analytics. 

Then, go to google.com/analytics. You can also find this page by typing ‘Google Analytics’ into the Google search bar.



http://g.co/drive/upload
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Reach new customers
with online advertising
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Hi everyone, and welcome to the second of our 3 part series of Grow With Google for the Travel Industry. GWG is - an initiative that shows you how to get the most out of our tools to grow your digital skills, and businesses.

My name is Michelle and I am the Head of Travel for Google Australia and I am bringing these session to you with Jess, who is our Strategy and Insights Manager

Last week we covered creating and Free Google Business Profile. In Today’s session we are learning the basics of Google Ads to reach new customers with online advertising 


For those of you watching live, feel free to ask questions throughout the presentation by typing them in the chat box below and one of our team will attempt to respond.



Agenda

> Moments that matter
Embracing digitalto connect customers with key moments

¢ Google Ads explained
Learn about the types of Google Ads

¢ Intro to Google Smart Campaigns
Asimple option for time pressured businesses

° Advantages of Google Ads

Recap on how Google Ads can help your business

e P
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So, first up today, we’ll discuss why it’s so important to embrace digital in our current world. 

We’ll then explain Google Ads and talk about the type of Ads available for Small and Medium Businesses 

Then we’ll introduce Smart campaigns and finally, we’ll recap the advantages of Google Ads for your business as well as free resources and tools for your business.


It’s time to
embrace digital

A

.WQ\% . c’f\@

Grow with Google Australia


Presenter
Presentation Notes
So let’s kick the session off by saying there’s never been a better time for small businesses to be online. As we heard in the first session last week, more aussies are shopping online now more than ever, with +200k households shopping for the first time in April 020 and 67% of those are still shopping online.

Digital ads give brands hundreds — even thousands — of opportunities to connect with people everyday, and they also unlock important one-to-one conversations with potential customers. 

It’s really easy for business owners to get started using digital advertising through self-serve tools and platforms like Google Ads - and all it takes is a smartphone and an internet connection.

So let's turn our attention to connecting with customers in the moments that matter.




Presenter
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I am going to play a short video about a lavendar farm called Bridestowe in TAsmania and their journey and evolution with online advertising

PLAY video

http://www.youtube.com/watch?v=z5UGBvgcxpk

What is ‘Google Ads’™
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Next up, I’ll explain what Google Ads is and the various types of Ads that can be set up for any business. 


What Is
Google Ads?

Google Ads is an online advertising
solution that businesses use to
promote their products and
services on Google Search,
YouTube, and other sites across the
web.
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So - what is Google Ads??

It’s an online advertising solution that allows you to promote your products and services on Google Search, YouTube, and other sites across the web. 


Where do Google
Ads appear?

Google Ads appear on
the Google Search
Network and the Google
Display Network.
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Ads can appear on both the Google Search Network and the Google Display Network, each of which serve different - but complementary - purposes. 


What are the different types of ad
campaigns?

There are a few options for how you can advertise your
business with Google:

2 4
Q. - O
4 4

Google Google Display Google
Search Ads Network Ads Video
Ads

-

Google
Shopping Ads

e P

Grow with Google Australia


Presenter
Presentation Notes
There are different types of campaigns you can run through Google Ads, to help you achieve your various business objectives. 

Search ads appear when you type a search query into Google search - for example ‘hotels in hobart’., wine tours in The Barossa Valley

Display ads are banners that may pop up next to an article or page you’re viewing online - just like we saw in the previous slide.

And Video ads are the ads you see at the start, middle or end of a video you are watching on YouTube - about how to make a homemade pizza, for example. 

Google shopping ads is not one we are covering today


Google Search Network

Sydney Budget Hotel - Best Sydney Hotel Rate in Seconds
www.myhomepage.com/Sydney/Budget
Book stylishly comfortable hotels in Sydney today! Students save 20%
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The Google Search Network is a group of search-related websites and apps that allows your ad to appear when people search for products or services you promote.

These ads typically show up underneath the search bar, making them great for visibility - so they’re probably the ads that spring to mind when you think about Google Ads.


Ad format 01

Google Search
Campaigns

Through Google Search Ads your
ad canappearon Google at the
very moment someone is looking

for products or services like yours.

staycation near me

example.com Official Site | Sydney
Budget Hotel | Starting at S50/night

Sydney Hotel Options For All Occasions
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Now, let’s look at Google Search Campaigns in a bit more detail.

When someone searches on Google, search ads appear on the Search results page. These ads often appear at the top of the page - which is prime real estate for engaging with consumers in that all-important search moment.

For transparency purposes, these ads are accompanied by a little indicator saying 'Ad' to let you know that brand is paying to be there - as you can see on screen.

So in this example, a Google search for “staycation near me” could deliver an ad for a Sydney Hotel which would show at the top of the page and have the Ad icon beside it. 

The ads are only shown for relevant searches, because you decide exactly what words you want your business to appear for, which is called keyword targeting.

It maximises the chance that someone who sees your ad will be interested in your products or services. 

Unlike traditional forms of advertising like newspapers or radio where you buy ad space and then hope the right people see your ad and take action, with our pay per click search ads, you only pay when people click your ad to visit your website, or call your business. 

That means you get much more value for the money you spend on advertising. 


Google Display Network
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With search campaigns, you can show ads when people search on the Google homepage for specific goods or services. 

But what about people who aren’t searching? What if people don’t know about your product or service yet? 

That brings me to Google Display Campaigns.


The Google Display Network is a large group of websites and apps that show Google ads when consumers are looking at content. That means your ad can appear when potential customers are browsing websites, watching YouTube videos, checking their Gmail accounts, or using mobile apps.

You can see a display ad for Greece’s tourism board  here which pops up on the right of screen whilst a person is browsing through a website.



Ad format 03

Google Display
Campaigns

Display ads can appear when -
o

people browse the web,
watch YouTube, check Gmalil
or use mobile devices and

apps.
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The Google Display Network is made up of over 2 million websites, including YouTube, Gmail and mobile apps. The network reaches 90% of internet users worldwide - and that’s a lot of potential customers.

Google Display ads are the ones that appear on the sides of news articles you read on your favourite news website for example, and can help you build awareness of your business and offerings when users aren’t actively looking for you. 

With Google Display, you can put your ads in front of people before they start searching, which is why we recommend using both Search and Display ads in your campaigns. [Google expert please confirm this] 



Ad format 04

Google Video
Campaigns

With YouTube ads, you can
reach potential customers
and have them take action
when they watch or search
for videos on YouTube — and
only pay when they show
Interest.
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Our final ad format is Google video campaigns, which are ads on YouTube. 

You might not know, but YouTube is the second largest search engine in the world, behind Google Search. 

There are 16.5 million monthly users of YouTube in Australia who come to watch the content they love, including sports highlights, cooking tutorials, fashion bloggers - you name it! 

Now, 16 million monthly users might be hard to believe, but it’s true! So just think of all the opportunities to engage and promote your business to those potential customers!

In fact, more than 90% of people say that they've discovered new brands or products on YouTube. 
And similar to our other formats, you’re not charged for every person who sees your ad. You only pay when someone chooses to watch at least 30 seconds or clicks on your ad.
If that sounds good to you, you can get started with video campaigns at any time by heading to youtube.com/ads.



Intro to Google
Smart Campaigns
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If you run a business AND have a family, a pet, or hobbies then I’m guessing you have basically no spare time. You’re probably wondering how you can find the time to set up Google Ads. 

Luckily, Google Smart Campaigns can do that work for you. 



Intro to Smart Campaigns

— Smart Campaigns are
Google's advertising solution
for smallbusinesses.

— Powered by the best of Google's
advertising technology, Smart
Campaigns do the work for you and
bring you results based on your
campaign goal, whether that be
customer calls, visits to your location
or actions on your website.
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Smart Campaigns are Google’s advertising solution for small businesses. They’re automated versions of the Google search, display and shopping campaigns we shared earlier in this session.

Because most of the work is automated - powered by the best of Google’s machine learning technology - it frees up time so you can focus on other areas of your business (or life!). 

You don’t need to create keyword lists to target your ads when you set up the campaign - it’s done automatically based on the content on your website, the business category you select, and the goal you’re trying to achieve.


Getting started with
Smart Campaigns

— Smart Campaigns can be set up in just
15 minutes and then work to constantly
Improve your ad around your goal,
measure its performance and show
you clear,understandable results.

— Smart advertising can help SMBs use
time effectively, bring in new
customers, stay competitive, and
ultimately grow their businesses.
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Getting started is simple - you set up a budget and enter a few keyword themes. 
Then, based on the type of business you have, Google shows your ad to people looking for the products and services you offer across all Google properties including search, YouTube and the display network.
Smart campaigns can be set up in just 15 minutes, and the Google Ads system will automatically determine where to show your ads to give you the best chance for success. 


Benefits of
Smart Campaigns

1. Create anonline ad quickly and easily.
2. Pay only when people click your ad.

3. Attract more customers to your website
or Google Maps listing.

4. Minimalongoing management necessary,
Google Ads runs your ads for you.

5. Reach customers on desktop computers
and mobile devices.

6. Review the effectiveness of your ads in
your dashboard.
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There are plenty of benefits to Smart Campaigns:

The ads are incredibly easy to create and set live. And, once live, there’s hardly any work required to manage the campaign - Google does the heavy lifting for you.

As with all Google Ads, you only pay when people click on your ad. 

And you can make any adjustments to your campaigns via your Google Ads dashboard. It allows you to track your ads’ success, adjust budgets and turn campaigns on or off with the click of a button.


Creating a
Smart Campaign

1. Select a goal

2. Decide target location

3. Describe your product or service
4. Write your ad

5. Set abudget
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To get your Smart Campaign up and running, there are just five simple steps you need to take. 

First, select a campaign goal. 
Second, decide a target location. 
Third, describe your product or service. 
Fourth, write your ad. 
And last - set a budget, and that’s it - you’re good to go!

Once you’ve got your campaign up, you can tweak certain parameters to make sure they’re performing best for the needs of your specific business.



Recap

1. Google Ads offers you the chance
to advertise across Search as well
as other formats such as Display,
Shopping and Video Networks.

1. Define the business goals that are
relevant to your business, and get
started with your first ad campaign
with Smart Campaigns.

Need help?

- Head to the Google Ads hel tert k t.
1. Get started with Google Ads and ead to the Google Ads help centerto seek suppor

Smart Campaigns in order to reach g .CO/AdSSup port

new customers at ads.google.com.
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We’ve covered a lot of ground today so before I run you through some final resources, let’s take a look at what we’ve discussed.

You can get started on everything from today by visiting ads.google.com. This enables you to advertise across Google’s Search, Display, Shopping and Video networks.  

Ad campaigns are simple to set up, but if you want to focus less time on your marketing while  still driving that instant impact, you can opt for an automated Smart Campaign to make the process even easier. Just let the Google Ads technology do all the work for you based on your business goal and the inputs we’ve covered today. 


Free resources for
your business
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That’s it for our practical tips today, so I hope that was helpful and encouraged you to create and update your presence on Google Business. 

For those who are looking to continue learning, we have plenty of resources available to support you. 
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And for additional free tools, insights and events, check out the new Grow with Google website. 

We’re hoping it will quickly become your one-stop shop for resources and tools to help your business grow. 






Presenter
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And finally, we are very excited to share the new Travel Insights with Google, our first set of public insights and tools to help the travel industry understand current search interest for destinations and hotels around the world.

By building these tools, our intent is to help provide more insight and data around an otherwise different environment - and ultimately help inform strategic decisions.
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