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Overview

1. Background 

2. Four Phases development 

3. Product 

4. Reflection and takeaways 
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Background

NSW Hepatitis B Strategy 2023-2026

Hepatitis B in Chinese Communities 

- 45% in SESLHD 

- Stigma

- Low awareness, vaccination and testing

- Access barriers
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Four-Phase Process in Co-design 

Phase 1: Workforce working group established

Phase 2: Online survey and consultations

Phase 3: Co-design workshops

Phase 4: Campaign dissemination and evaluation
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Phase 1: Workforce working group established

Partnership

- Government agency, community organisations, clinicians and researchers 

Objective

- Improve hepatitis B knowledge and reduce stigma in Chinese 
communities.

Strategies

- Consult, Co-design, Develop, Map out



Page  7A Co-Designed Approach: Hepatitis B Chinese Campaign

Phase 2: Online survey and consultations
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Phase 3: Co-design Workshops

Aim

1. Use Relatable, scenario-based 

storytelling

2. Create culturally appropriate, 

shareable resources

Workshops
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Posters in Chinese Simplified
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Posters in English
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Videos in Mandarin
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Phase 4: Campaign dissemination & evaluationPhase 4: Get out there and see if it works
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Soft Launch - Hepatitis Awareness Week
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Key Actions and Takeaways

1. Co-Design is essential

2. Prioritise cultural relevance

3. Focus on reducing stigma
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Acknowledgement 
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• Hepatitis NSW
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Further information

Bo Chen: Bo.Chen2@health.nsw.gov.au

Wills Ng: wng@hep.org.au 

Sarah Smith: Sarah.Smith2@health.nsw.gov.au 

mailto:bo.chen2@health.nsw.gov.au
mailto:wng@hep.org.au
mailto:Sarah.Smith2@health.nsw.gov.au
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Questions?
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