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HEALTHYSEXUAL

Learnings from the 2025 WA Healthy Sexual Syphilis Campaign and
Implementing Free Online Syphilis Testing

The 2025 Healthy Sexual campaign was developed in response to the rise in infectious syphilis.

Chanels included: Snapchat, public transport displays, digital audio, regional radio and materials in
regional community, youth and medical services.

The Healthy Sexual website offers free gonorrhoea and chlamydia testing all year round. During the
campaign period, syphilis serology was added 1 October-3 December 2025 (Medicare card not required).

The campaign was in market from 4 October 2025 - 4 January 2026 resulting in the
campaign materials beeing seen or heard over 20 million times.
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