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Maslow’s Hierarchy of Needs
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Social networking
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Source: ABS Household Use of Information Technology, Australia, 2014-15
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Planning: Consider the role of social marketing channels as part 
of your broader campaign preparation
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Use of social media tools: Use simple and familiar tools to 
encourage participation and collect data
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Community: Build online communities by tapping into existing 
networks
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Content: Develop engaging content with a clear call to action
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Promotion: Actively drive traffic through continuous promotion 

1
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– Dual-screening is now considered 

normal among online Australians –

three in four (74%) now multi-task 

with two sets of content.

– A new movement, however, in the 

form of triple-screening, has begun 

to infiltrate consumers’ media 

behaviour, with more than a 

quarter (26%) now participating in 

triple-screening

1

2

Source: http://www.nielsen.com/au/en/insights/news/2014/triple-screening-a-new-
phenomenon.html

http://www.nielsen.com/au/en/insights/news/2014/triple-screening-a-new-phenomenon.html
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Cost: Social media can be low cost but time and human resource 
intensive
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Crucial Lesson: Remember why people use social media
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American Journal of Public Health 2014
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Feelings, not facts
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Imagery
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Giving back to members
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Be useful



11/14/2017

11

The University of Sydney Page 21

The University of Sydney Page 22


