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HIV/AIDS is a significant and 
growing disease in Asia.

In 2011 the total number of people 
living with HIV/AIDS in Asia and the 

Pacific was nearly 5 million.  

Sex, sexuality and attitudes 
to HIV among Asian gay men are 

rapidly changing, both for men living 
in Australia and in Asian countries. 

Access to health care for 
migrants’ is often impeded by a variety 
of linguistic, cultural, socio-economic 

and even environmental obstacles

Mobile, moving from one place 
to another temporarily, seasonally or 
permanently for a host of voluntary 

and/or involuntary reasons.

A significant and 
growing proportion of 

the Sydney gay 
community 

Sydney Asian Gay Men (AGM) background 
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T • Gay social 
venues

• Events

• SOPVs

• Clinics

• online

A
G

E • 16.1% < 25

• 28.5% 25-29

• 32.8% 30-39

• 17.2% 40-49

• 5.3% 50+
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Y • 88.7% gay

• 9.2% bisexual 

•2.1% other
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* Wong HTH, Chen T, Lewis D, Mackie B, Haque A, Stone A, Ubrihien A, 

Stackpool G, Dabbhadatta J, Janssen M, Prihaswan P, Kao S, Mao L

2016 the CALD Gay Men’s Action Group* conducted 

the Asian Gay Men’s Periodic survey (n=501, 2002: n=457) 

Sydney AGM’s HIV & STI and sexual behaviour
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Dynamic & 
changing 

population with 
diverse health 

needs

Implications 
change

• HIV prevention

• HIV treatment & care 

Sexual 
behaviours

• Increasingly sexually 
engaged

• Similar rates of 
condomless anal 
intercourse

• High rates of testing 

Particular barriers

• Accessing sexual 
health promotion and 
HIV prevention info

• (Sexual) racism

• Discrimination

• Medicare and visa

8

OVERALL
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- Peer support

- Targeted interventions

- Workshops 

- Forums

- Events

- Peer Leadership

- Community 
Partnerships & 
Engagement

- Social marketing 

10

ACON’s Asian Gay Men’s Project 

Targeting sexual health education

GROUPINDIVIDUAL COMMUNITY
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 Peer Support

- Referrals 

• HIV and medication, 

• Coming out, 

• Discrimination, 

• Visa

- Peer educators (aTEST)

 Targeted Interventions

- International students 

(peer mentor)

- GAMCS – Chinese, Thai, 

Philippine and south Asian

INDIVIDUAL

12

GROUP

A support group/workshop 

for Asian gay men*. 

Every 2 

month

40-50 

participants

¼ new 

Various topics:

Sexual health, 

Coming out.

Dating,

Sexual racism 

…

Outcomes

• A safe space

• Make new friends 

• Upgrade 

knowledge & skills

• Develop leaders 

www.acon.org.au/asia
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 Chinese speaking young gay men 

from 18 – 30

 12 participants: Taiwan, HK, 

Malaysia and PRC.

 Facilitated in Mandarin Chinese 

and resources bi-lingual

 6 weeks journey:

• Identity 

• Explore the process of coming out

• Learn about the gay community, 

and how to develop social networks

• Explore friendships, relationships 

and communication 

• Learn about HIV and sexual health

FEBRUARY
2016 OCTOBER

2016
DECEMBER 

2016
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• The first Asian gay men’s 

HIV and sexual health 

forum in a sex on 

premises venue

• Targeted sexually 

adventurous Asian gay 

men including those who 

were curious

• Addressed being sexually 

adventurous, HIV 

prevention, PEP and PrEP, 

and sexual health

• Indications for further 

engagement 

AUGUST 2017

The recent ImaginAsians had 

a profound impact on me. 

Growing up in conservative 

and religious culture, the 

subject of sexual desire is 

never discussed.  

It was the first time in my life 

where I saw so many people 

gathered in one place to learn 

from each other what 

sexuality means to them and 

how it’s expressed.
… 
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BUSH WALK 

MARRIAGE EQUALITY 
OUTREACH

SocialisAsians, a gay social group with 

volunteer-led events held every two months

 Peer leadership 

- Active members supporting the AGM project

- Develop AGM communities 

 Community partners

- Trikone (South Asian GLBTI community organisation)

- Flagcom & Friends (Filipino community organisation)

- Sydney Mardi Gras Queer Screen

- Sydney Queer Muslims Group

18

Community
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Online strategies for AGM

Findings from a series of focus groups

The most popular Apps

To connect friends and families

Hook-up apps

Community language advertising with follow through to in-language websites

PrEP – well informed but cultural barriers 
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Since the start of 2017 the face 
book site has reached over 2,300
people online monthly, with the 
majority of ‘love/like’ responses to 
page views.  

The site’s reach is increasing by 
around 40% monthly. The site: 

• provides HIV and STI 
information;

• updates on key community 
events, workshops and forums; 
and

• a direct communication 
platform to the Asian gay 
community

ACON’s Here for Asian Gay Men’s Facebook Page
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Finding Our Voice 

Community Forum
ImaginAsians

Community Forum

ConversAsians/SocialisAsians

INSIGHTS
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Culturally relevant, targeted and tailored health promotion

A-MEN

2012

24
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Overall sexual heath promotion activities, including HIV and STI information, 

targeting Asian gay men need to: 
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CONCLUSION

• Combines mass communication, such as online 
health promotion supported by peer based 
community engagement strategies

Mix of strategies 

• Clear, accurate and concise

• Culturally appropriate and in community languages

• Particularly among recent arrivals

Provide sexual health information

Thank you
Questions? 


