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The Northern Territory’s minimum unit price

• Since October 2018 the Northern 
Territory has had a minimum unit 
price (MUP). 

• Minimum retail value of a 
standard drink set to $1.30 

• Intervention designed to reduce 
cask wine consumption

Standard drinks of cask wine for AU$10

Pre-MUP Post-MUP



Results
• Cask wine consumption decreased by 

roughly 50%, across the Territory and 
in Darwin/Palmerston

• Declines in alcohol-related assaults

• Some evidence to suggest a decline in 
substance affected emergency 
department attendances

• No financial impact to moderate 
drinkers
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Estimating the coverage of the MUP

• How have researchers attempt to 
estimate the scope of the MUP?
• Surveys
• Wholesaler data
• Online price monitoring

• Survey results predicted 40% 
market coverage of a $1.30 MUP
– This would have covered most of 

the drinking of Australia’s heaviest 
drinkers

Approximately 95% of off-sale cask wine was sold at less than 
$1.30 per standard drink, and approximately 40% of off-sale 
regular beer, off-sale bottle wine and off-sale spirits were sold 
at less than $1.30



Wholesaler data

• Can’t examine alcohol by price 
point

• Accurate representation of all 
alcohol consumption, including 
by liquor type

• Can’t examine individual 
consumers



Online price monitoring

• Precise price that alcohol is 
available for

• Unable to determine how much 
is purchased at any given price 
point

• Misrepresents alcohol by liquor 
type 



Retail sales data
A scarcity in Australia
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Unique insights from retail sales data

• The portion of the market 
impacted by the MUP
– 19% of all alcohol

• Allowed for more accurate 
modelling of alternate price 
points
– Argument for $1.70-$2.10 MUP



Retail sales – Liquor Type Comparison
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Retail sales – Price point comparison 
Price monitoring
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Retail sales – Price point comparison 
Surveys
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This space moves quickly! 
We need new data constantly!



Alcohol industry

• Claimed to have a report 
which showed the MUP 
increased alcohol 
consumption

• Never made public

• Informed media and public 
discussion regardless



Moving toward mandatory retail sales data 
collection

• The alcohol industry has shown 
that the collection of point of sales 
data is not an administrative 
burden
– At least not for large retailers

• The alcohol industry has used their 
ownership of this data to mislead 
the public on health policy  

• Alcohol is a harmful product, those 
that sell it should be obligated to 
be part of the harm reduction 
process



UPCOMING NDRI EVENTS (note: registrations are open)

NDRI webinar
23 November 2024
Drug checking around Australia: A snapshot of services, recent findings, and insights for the festival season

2025 NDRI symposium
4 March 2025
Challenges and opportunities: reducing AOD-related harm in 2025 and beyond (in-person and online)

Stay up to date
 Visit ndri.curtin.edu.au for more about the latest NDRI research

 Email ndri@curtin.edu.au to be added to our mailing list 

 See ndri.curtin.edu.au/events to view upcoming events
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