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Drug Checking Aims
• Inform both the individual and community 

about current or emerging risks 
• Provide harm reduction strategies to reduce 

risk 
• Increase awareness amongst organisations 

and networks of  emerging risks and 
potential harms and inform response. 

Result Communication 
• Accurate 
• Timely 
• Reach target audience 
• Engage & educate

Freestone J, Franklin E, Broadbent E, Brown J, Harvey C, Barrat MJ, Lyons T, Camilleri A, Mason C, Ezard N, Clifford B. Emerging Best Practices in the Design and Dissemination 

of  Public Drug Warnings. National Centre for Clinical Research on Emerging Drugs, UNSW Sydney; 2025. DOI: https://doi.org/10.26190/unsworks/30774 



• In 2025, Approx. 20.9 million Australian 
social media users1

• Facebook: 17.2 million users
• Instagram: 14.3 million users
• Snapchat: 8.27 million users
• TikTok: 8.1 million users (18+)

• Younger people (18-24yrs) were most likely 
to use Instagram (80%), Snapchat (60%), 
TikTok (57%)2

• 46% of  young people (18-24) nominated 
social media as their main news source3

• A meeting place for information, identity 
exploration, social connection4

1 Data Reportal, Digital 2025 - Australia, https://datareportal.com/reports/digital-2025-australia  
2 Australian Communications and Media Authority, ‘Communication and Media in Australia Series: How we communicate Executive summary and key findings’, December 2024, https://www.acma.gov.au/publications/2024-12/report/communications-and-media-australia-how-we-communicate   
3 Australian Communications and Media Authority, ‘ACMA research reveals Australian news consumption trends, 21 February 2024, https://www.acma.gov.au/articles/2024-12/acma-research-reveals-media-and-communications-trends 
4 Nasim Salehi, Georgia Rose Marshall, Mohammad Hossein Maziarfar, Alice Zubrinich, Nazanin Madani, Mansourech Nickbakht, Ahmed A. Moustafa, (2025), A Double-Edged Sword Perspective on Young Australian’s Use of Social Media: A Structured Narrative Review, Health Promotion Journal of Australia, Vol 36, Issue 4, 
https://onlinelibrary.wiley.com/doi/full/10.1002/hpja.70093 
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• Objective: Create engaging public health 
content designed with a digital cultural 
lens. 

• Target Audience: People who use drugs, 
young adults (18-30yrs), festival and 
event attendees

• Targeted Platforms: Instagram & Tik Tok

• Content Type: Infographics, memes, and 
short-form video content

• Goal: Increase engagement 

Ethos: Authentically engage and adapt to the cultural 

norms, dynamic demands, and participatory culture of the 

digital space.



Like a Prayer (Choir Version 

from Deadpool & Wolverine) 

ALERT

2,461 Views

Red light, green light 

Korean ver. acapella

MEME SOUND RESULT

1,077 Views

1,961 Views

05/02/25

18/12/24

Requiem: Dies irae

602 Views

812 Views

18/02/25



1,756 Views

17,548 Views 41,409 Views

4,906 Views

17/07/25

58,380 Views

3,696 Views

20/03/25

19,254 Views

1,027 Views

17/10/2507/03/25



Total Views on IG and TikTok, 2024 vs 2025

Instagram Tik Tok TOTAL

2024 244,576 19,050* 263,626

2025 436,417 307,479 743,896

*TikTok Account created Sept 2019

• 78% of all engagement on IG is 
with reels 

• Views on reels are 
predominantly with non-
followers (avg. 60%)
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PTA Social Media Views, Oct 2023 - Oct 2025

Total Followers on IG and TikTok, 

Oct 2024 vs Oct 2025

Instagram TikTok

Oct 2024 1,472 78

Oct 2025 2,523 2,597





• Supports drug checking aims

• Supports harm reduction 
education aims

• Low set-up & operating costs

• High levels of  reach, 
engagement

• Well received by community

• Two-way conversation and 
connection 

• Algorithm updates

• Community guidelines & 
permitted content 

•  Implications of  under 16s 
social media ban

• Being the “face” of  an 
organisation e.g. hateful 
comments

• Comment moderation 

• Chronically online 



erica.franklin@pilltestingaustralia.com.au 

TT: @pill.testing.aust
IG: @pilltestingaustraliaofficial
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