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Aims of the two testing 
campaigns

• Raise awareness about hepatitis B and liver cancer in the 
community

• Increase understanding about diagnosis , vaccination and 
management  

• Mobilise the community to talk to their trusted GP about  
hepatitis and to be tested 

• Campaigns to be community driven
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GP Stories

4 |



23/08/2018

3

Principles of our approach

• Enable communities to have a strong voice and be a  part 
of our decision making with the development of the 
campaign

• Ensure messages are culturally safe and provide hope and 
confidence 

• Reduce stigma
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Barriers to testing
Vietnamese 

• The perception that hepatitis B was less of a concern in Australia 
than in Vietnam

• Hepatitis B is associated with hygiene, diet

• Poor recall previous vaccination and testing experiences may 
reduce  concern about hepatitis B 

• Linked liver cancer with diet and alcohol

• An assumption that their GP will inform them of, and carry out, any 
necessary tests. 
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Barriers to testing
South Sudanese

• Very low awareness of hepatitis  

• Level of knowledge linked to vaccination experience  in 
refugee camp

• Perception that they would look very sick if they had 
hepatitis

• Poor awareness of prevention type programs,  only visit the 
doctor if they have  serious symptoms

• Low awareness about the cause of liver cancer,  considered 
it to be fatal and untreatable
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Motivators for testing

• Improve awareness that hepatitis B prevalence is common 
within the Vietnamese and South Sudanese  community living 
in Australia. 

• Improve awareness of the link between hepatitis B and liver 
cancer

• Increase understanding that there are treatments for chronic 
hepatitis B that can reduce the risk of serious liver disease 
and/or liver cancer.

• GPs are the trusted source of information
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https://www.youtube.com/watch?v=0LIx8dqwTXs&feature=youtu.be
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Evaluation Results

• Dr Tran had over 10 people visit his clinic, 10 vaccinations 

• Surveyed  10  local Vietnamese people

• Did not recall seeing or hearing the ad  (majority did not 
use Vietnamese media)

• Interviewed 2 Vietnamese doctors 

• One had seen the campaign
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Evaluation Feedback

• Interviewed 6 community members about message recall

“When you talk about hep b in the family, for example, my mum

will not listen to me but she will listen to Dr Dut’s message 

because he’s a doctor and he’s known in the community”

• Health site interview, at least 6 South Sudanese women  
came in

“anything that  empowers people to come into their GP to  talk 

about  hepatitis is a great thing”   
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Looking Ahead

• Continue to undertake focus groups with  priority groups and co-
design communication campaigns with affected communities

• Require larger surveys to assess  impact of campaigns  

• Support GPs and nurses  to test, diagnose and treat people 
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Thank you.
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