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Sponsorship Enquiries 
AIDA TEAM 

Telephone: 1800 190 498  
Email: conference@aida.org.au 

Acknowledgement of Country
We acknowledge and pay our respects to the Whadjuk People, the traditional custodians whose 
lands we will gather on.

We acknowledge and respect the Whadjuk People’s cultural, spiritual and physical connection 
with their land, waterways and community, and pay respect to Elders past and present.
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The Australian Indigenous Doctors’ Association (AIDA) is the peak professional body for 
Aboriginal and Torres Strait Islander doctors and medical students. AIDA’s purpose is to 
strengthen the Aboriginal and Torres Strait Islander medical workforce, from students 
to specialists, through advocacy, leadership, and cultural mentorship. We also continue 
to work towards and advocate for a culturally safe Australian healthcare system, free 
from racism, and with accountability measures in place.

Our vision is that Aboriginal and Torres Strait Islander people have self-determination 
and equitable health and life outcomes in a culturally safe health system.

A unique and powerful feature of the AIDA conference is its signature artwork, 
commissioned each year to reflect the event’s theme. These artworks embody 
the deep cultural connections between health, Country, and community, and are 
prominently featured across all conference materials, becoming a central part of the 
event’s identity and atmosphere.

The annual artwork not only visually represents the conference’s purpose but also 
supports and promotes Indigenous artists, embedding cultural storytelling at the heart 
of the event. Over time, this tradition has created a rich visual legacy that documents 
the evolving journey of Indigenous health and healing. Through this practice, AIDA 
highlights the role of art as a form of cultural expression and wellbeing, reinforcing its 
commitment to holistic, community-driven approaches to health.



Perth is located on Whadjuk Noongar Boodja (Country), the traditional lands of the 
Whadjuk people, one of the 14 language groups of the broader Noongar Nation. We 
acknowledge and pay our deep respects to the Whadjuk Noongar people as the 
Traditional Custodians of this land and recognise their enduring cultural, spiritual 
and physical connection to Country. We honour their Ancestors and Elders, past and 
present, and extend that respect to all Aboriginal and Torres Strait Islander peoples. 
Their knowledge, stories and custodianship continue to guide and enrich this place.

Perth is a city where ancient culture and contemporary energy exist side by side. Set 
along the banks of the majestic Swan River, known to the Noongar people as Derbarl 
Yerrigan, and bordered by the natural beauty of Kings Park (Kaarta Koomba), Perth 
offers a distinctive blend of natural landscapes and modern sophistication. From its 
pristine coastline and vibrant precincts to its thriving arts, culinary and innovation 
sectors, Perth delivers an experience that is both inspiring and uniquely Western 
Australian.

The city and surrounding region are home to significant Noongar cultural sites, 
storytelling traditions and community-led experiences that provide meaningful 
opportunities to connect with the world’s oldest continuing living culture. Whether 
exploring the waterfront at Elizabeth Quay, discovering local galleries and cultural 
institutions, or engaging in guided First Nations cultural experiences, visitors and 
partners alike are invited to deepen their understanding of Country and community.

We warmly welcome our sponsors to Perth and to Whadjuk Noongar Boodja, and we 
thank you for joining us in a place where heritage, partnership and opportunity come 
together.

Welcome to Whadjuk Noongar Boodja

Whadjuk Noongar Boodja
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Connect with 400+ health professionals including general practitioners, specialist, practice owners, AIDA members; Reach 
Aboriginal and Torres Strait Islander medical workforce efficiently; Engage the next generation of Indigenous doctors. 

Our conference brings together sector experts, medical students, graduates and those interested in Aboriginal and Torres 
Strait Islander health and medicine from around Australia.

NETWORKING OPPORTUNITIES

Build meaningful relationships with key leaders, decision-makers, and organisations across Australia. 
Connect with 400+ health professionals, including general practitioners, specialists, practice owners, and 
AIDA members, while strengthening ties within the Aboriginal and Torres Strait Islander medical workforce.

VISIBILITY

Showcase your organisation’s interests, expertise, and leadership in Aboriginal and Torres Strait Islander 
health. Demonstrate your commitment to Closing the Gap and position your organisation prominently 
among a highly engaged, national audience.

LEAD GENERATION AND ENGAGEMENT

Promote your organisation’s products and services to a targeted audience of health sector experts, 
clinicians, graduates, students, and policy makers. Efficiently reach the Aboriginal and Torres Strait Islander 
medical workforce and maintain a strong, visible presence within the sector.

RELATIONSHIPS FOR THE FUTURE

Demonstrate your organisation’s commitment to a culturally safe and equitable healthcare system. 
Engage and support the next generation of Indigenous doctors, fostering long-term relationships with 
emerging leaders in the medical workforce.

Why Partner?

From the moment you confirm your partnership, our dedicated conference team is committed to ensuring a seamless and 
rewarding experience. We will provide clear, timely communication and support, keeping you informed about all aspects of 
your sponsorship package. Our goal is to maximize the visibility and impact of your brand through a strategic, multi-channel 
marketing approach—before, during, and after the conference.

AIDA 2026 presents an unparalleled opportunity to engage with Aboriginal and Torres Strait Islander 
medical professionals, students, and healthcare leaders from across Australia and beyond. With a 
carefully curated program, extensive networking opportunities, and a vibrant conference atmosphere, 
your partnership will be prominently showcased to an engaged and influential audience.

Our Commitment to You

Fast Facts

Partner with us to make a meaningful impact 
on Indigenous health and medical leadership 
while elevating your brand’s presence in this 
unique and influential space.
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September 2026
3-5

Whadjuk Noongar Boodja
Perth

Aboriginal and Torres 
Strait Islander specialists, 
prevocational doctors and 
medical students.

Connect with 200+

Health professionals working 
in policy, universities, health 
systems, community-
controlled health services

Connect with 400+
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PETER FARMER SENIOR

Peter Farmer Senior is an established Noongar artist, designer, and cultural leader whose 
career spans three decades. Born in Gnowangerup, Western Australia, his identity is deeply 

rooted in his Noongar heritage, with maternal connections to the Whadjuk and Wilman peoples 
and paternal connections to the Minang and Goreng peoples. His upbringing on his father’s 

Country, and later his ongoing connection to his mother’s Country, have strongly influenced his 
artistic practice, which integrates storytelling, Noongar language, and adherence to cultural protocols. 

Peter lived at Marribank Mission for a decade during the 1970s and 1980s, well after the original Carrolup art 
movement. During this time, his exposure to the Marribank Artists Cooperative, where his mother and other 

family members worked across ceramics, batik, and textiles, played a formative role in his artistic development. This connection to 
Marribank and the broader legacy of the Carrolup artists shaped his appreciation for Noongar culture, narrative, and visual expression, 
elements that continue to inform his work.

In 1998, Peter enrolled in an Associate Degree in Contemporary Aboriginal Art at Curtin University before completing a Bachelor of Visual 
Arts in 2001. His formal education complemented his cultural knowledge, providing a strong foundation for a multidisciplinary career as 
both an artist and cultural leader. During this period, he transitioned from producing traditional-style works to exploring contemporary 
forms and materials, significantly expanding the scope and reach of his practice.

Peter’s artistic output is diverse, encompassing visual art, large-scale sculptural public art installations, interior design, fashion design, 
and cultural mentorship. His works are held in major national and international collections, including the Art Gallery of Western Australia, 
the National Gallery of Australia, and the British Museum. Notable public art commissions include sculptural works on Rottnest Island, 
the New Woodside Building, Yagan Memorial Park, Mandurah Foreshore, and the Melbourne Central Tower Lobby. More recently, Peter 
has contributed sculptures to Perth’s METRONET railway stations and bus terminals, including Bayswater and Ballajura Stations on the 
Morley–Ellenbrook Line and Kelmscott Train Station, embedding Noongar culture and storytelling into significant public infrastructure. 
With more than 150 public art installations across Australia, Peter is recognised as one of the country’s most prolific Aboriginal public 
artists.

A major highlight of Peter’s interior design work is the ARUP WS2 project in Perth, completed in 2024. The project, which received a major 
sustainability award, demonstrates his ability to seamlessly integrate Noongar cultural narratives within contemporary, environmentally 
responsible design. His interior design contributions also include large-scale civic and commercial interiors, reinforcing his reputation as 
a sought-after collaborator for complex architectural projects.

The Artist behind the art 
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Peter is also a pioneer in the intersection of art and fashion. His designs have been translated into textiles and haute couture garments 
showcased at major events including Malaysia Fashion Week, Melbourne Fashion Week, the Telstra Perth Fashion Festival, and the 
Indigenous Emerging Business Forum Gala Dinner in 2024. His collaborations extend to global and national designers, including work 
with Jimmy Choo and Paul Carroll Shoes, as well as the creation of Indigenous-designed apparel for Coldplay’s only Perth performance 
in 2023. He has also produced designs for professional sporting teams such as the West Coast Eagles, West Coast Fever, and The 
Western Force.

In 2024, Peter collaborated with the Western Australian Opera on Wundig wer Wilura, the first opera performed in Noongar language. 
This groundbreaking project demonstrated how traditional stories can be translated into contemporary performance, reaching new 
audiences while maintaining cultural integrity. Central to Peter Farmer Senior’s practice is a deep commitment to the inter-generational 
transfer and preservation of Noongar language and culture. He views art and language as inseparable, and as essential tools for 
strengthening identity and connection to Country.

Through mentorship, workshops, and community engagement, Peter has supported and guided many Indigenous artists, helping them 
build skills, confidence, and sustainable pathways across the arts, fashion, and public art commissioning sectors. Over the past five 
years, Peter has been integrally involved in NAIDOC fashion showcases, supporting initiatives that engage Aboriginal youth in creative 
industries.

Through these programs, his designs are worn by young Aboriginal people, fostering cultural pride, self-esteem, and aspiration while 
opening pathways into careers in art, design, fashion, tourism, conservation, and related fields.

Throughout his career, Peter has been a passionate advocate for education, cultural preservation, and ethical practice. He upholds 
strict cultural protocols connected to his ancestral lands, ensuring that his work remains deeply respectful of Country and heritage. His 
achievements have been widely recognised, including being named Artist of the Year at the NAIDOC Perth Awards in both 2008 and 
2018. Peter Farmer Senior continues to live and work in Boorloo (Perth), Western Australia. His enduring legacy lies in his ability to honour 
the world’s oldest continuing culture while shaping contemporary Australian art and public space, inspiring future generations through 
creativity, leadership, and cultural strength.

PETER FARMER, 2026. ©
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THE STORY OF THE ARTWORK  
‘KARRAK MUBARN’ (TRANSLATION)  
RED-TAILED COCKATOO MEDICINE

I have painted a strong Noongar totem that we call 
The “KARRAK”; beside the totem are two important 
communities – Indigenous Doctors (on the right), all 
of whom are gathered together for this event, and the 
Indigenous people that we come from and care so 
deeply about (on the left).

On each side of the ‘KARRAK’ are what we in Noongar 
country call the BIDDI’s or Journey lines that represent 
the many paths travelled to gain knowledge and 
experiences that give us strength and clarity with 
our intentions. Along with understanding, nurturing, 
empathy, holistic healing and well-being whilst caring 
for our communities coupled with the deep spiritual 
supports and guidance from our communities and 
ancestors that continue throughout those collective 
pursuits and aspirations for better health outcome for 
our mob.

Artist Statement



AIDA’s 2026 Conference Working Group is formed by the following AIDA board members  
and AIDA members.

Organising Working Group

Dr Vinka Barunga  
Working Group Co-chair

Dr Alicia Veasey 
Working Group Co-chair

Mr Brodie Seymour

Dr Annalyse Crane Gari Watson Dr Simone Raye

Dr Tamika Ponton Allysha Jensen Sharn Avery
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Program at a Glance
WEDNESDAY 2 SEPTEMBER 

Exhibition Bump In 
Student Night 

THURSDAY 3 SEPTEMBER 
Conference Workshops 

Conference Sessions 
Welcome Reception 

FRIDAY 4 SEPTEMBER 
Conference Workshops

Conference Sessions 
Free Night 

SATURDAY 5 SEPTEMBER 
Conference Workshops

Conference Sessions 
Gala Dinner 

AIDA 2026 CONFERENCE THEME

Healing Strong: Culture, Care, and Collective Wellness 

SAFE IN CULTURE – Thursday

Culture is the heartbeat of who we are, the stories, practices, languages, and connections that 
shape identity and guide our way forward. This stream honours cultural strength as a foundation 
for healing and wellbeing, recognising that we are safe in culture and strong in practice when we 
walk in the footsteps of our Ancestors. This stream celebrates continuity between past, present, and 
future, and acknowledges that our knowledge is our power. It recognises the importance of cultural 
safety in today’s social climate, where solidarity and self‑determination protect our Communities.

Presentations in this stream may focus on cultural knowledge systems, community-led practices, 
identity, belonging, Cultural safety and the ways culture anchors us as we navigate change. This 
is a space for celebrating what keeps us strong and for exploring how cultural wisdom supports 
healthier futures.

STRONG IN CARE – Friday

Care is both an action and a responsibility, something we offer, receive, and build together. This 
stream centres on the many forms of care that sustain our People, our workplaces, and our 
Communities. It highlights how safe, strong, and self‑determined care practices reinforce resilience 
and ensure no one walks their journey alone. This stream acknowledges the need for safety in the 
current social climate, emphasising solidarity, compassion, and approaches that honour our ways 
of knowing, being, and doing.

Presentations in this stream may focus on models of support, trauma-aware practice, workforce 
wellbeing, leadership grounded in compassion, and the everyday acts that help us look after and 
strengthen mob.

COLLECTIVE WELLNESS – Saturday

Collective Wellness recognises that healing is a shared journey, one strengthened by connection, 
solidarity, and the belief that our wellbeing is safest when shaped our way. This stream focuses 
on the interconnectedness of people, place, and purpose, and the systems, environments, and 
collaborations that enable our Communities to thrive. It celebrates self‑determined pathways, 
culturally grounded practice, and the collective strength we build when we look after one another. 
In a shifting social climate, this stream highlights the importance of creating spaces where mob 
feel safe, supported, and empowered.

Presentations may explore community-driven health initiatives, holistic wellbeing approaches, 
partnerships, prevention, the ways we nurture wellness across generations with collective 
approaches to healing and thriving and strengthening wellness through shared purpose and 
cultural connection.
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RENDEZVOUS HOTEL PERTH, SCARBOROUGH

Nestled on the Scarborough Beach foreshore, Rendezvous Hotel Perth 
Scarborough is an iconic, high-rise beachfront hotel overlooking the soft white 
sands of Scarborough Beach and the sparkling blue water of the Indian Ocean, 
just a 30-minute drive from Perth Airport and only 15 minutes from Perth’s CBD. 
Dynamic facilities including modern conference spaces and amazing dining 
options will cater to all guests including families, couples, friends and corporates. 

Scarborough is home to several indigenous cultural sites such as WADJAK 
Northside Aboriginal Centre, the Tjunta Trail (Noongar cultural public art), 
“Weaving of Stories” shade sails and the “Mystic Edge” sculpture.

COMMITMENT TO RECONCILIATION AND COMMUNITY ENGAGEMENT

Rendezvous Hotel Perth Scarborough operates in the City of Stirling, on land 
known as Mooro Country, home to the Whadjuk people of the Noongar Nation 
for more than 40,000 years and pays respect to the Traditional Custodians and 
Elders past, present, and emerging. 

Demonstrating a strong commitment to reconciliation, the City of Stirling 
launched its third Reconciliation Action Plan (RAP) in July 2021, building upon 
its pioneering efforts since 2010. This plan underscores the City’s dedication to 
celebrating, recognising, and acknowledging Australia’s First Nations cultures, 
histories, and peoples. 

Initiatives include partnerships with the Wadjak Northside Aboriginal Community 
Corporation, to provide Acknowledgements of Country at events and in email 
signatures, and in the development of business strategies that harness the 
economic opportunities in the cultural tourism market.

The Venue
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Complimentary 
Registrations 6 4 2 4 2 2 4 4

Gala Dinner 
Tickets 5 3 2 10 2

Welcome 
Reception Tickets 5 3 2 4 10 2 4 4

Logo and Profile 
(Website, Holding 
Slides and App)

News Alert / Ad 
via Conference 
App

Social Media 
Promos

Exhibition Booth Double Double Single Single Single Single
*

Size 1 1 1 1 1 1

Exhibition Booth Sizes: Single – 3 x 2 Double – 6 x 2 * May be purchased at discounted rate

Packages at a glance 



Premium Opportunities
PLATINUM PARTNER • GOLD PARTNER • SILVER PARTNER
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition as the Platinum Partner of the AIDA 2026 Conference across 

channels including website, Conference App, social media and e-Newsletters

•	 Prominent mentions of the Partnership during the 2026 Conference Plenary 
Session

Presentation 
•	 Opportunity to provide a ten-minute address in the opening session on  

Day 2 of the conference 

Brand Visibility
•	 One (1) x banner on the plenary stage* 

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

•	 Logo placement on PowerPoint slides for all plenary sessions

•	 Logo displayed on Conference Holding Slides (Sponsor Section)
*Banner to be supplied by Partner, position determined by organisers

Advertising
•	 One full page advertising space in the electronic conference handbook 

•	 One (1) x News Alert / Ad posted on the Conference App: content to be 
supplied by partner (400x400 pixels)

•	 Two (2) x bespoke social media posts, and one (1) re-post of your promotions 
relating to the AIDA 2026 Conference

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

•	 The opportunity for a merchandise inclusion in the delegate satchel~

#where delegates have consented. 

~item at your expense, requires AIDA’s approval

$45,000 • EXCLUSIVE OPPORTUNITY
MAXIMUM IMPACT, EXCLUSIVE RECOGNITION
Stand at the forefront of the AIDA 2026 Conference with premium exposure, prime networking, 
and a powerful platform to showcase your commitment to Indigenous healthcare leadership.

ATTEND • PARTICIPATE
•	 Six (6) x full registration passes to the AIDA 2026 Conference

•	 Five (5) x tickets - Welcome Reception

•	 Five (5) x tickets - Gala Dinner

SHOWCASE • EXHIBIT
•	 One (1) x 6 metre x 2 metre (double) booth during the days of 

the Trade Exhibition

Platinum Partner
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition as a Gold Partner of the AIDA 2026 Conference across channels 

including website, Conference App, social media and e-Newsletters

Brand Visibility
•	 One (1) x banner on the plenary stage* 

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)
*Banner to be supplied by Partner, position determined by organisers.

Advertising
•	 One (1) x News Alert / Ad posted on the Conference App: content to be 

supplied by partner (400x400 pixels)

•	 One (1) x bespoke social media posts and1 re-post of your promotions 
relating to the AIDA 2026 Conference

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

$30,000 • 2 OPPORTUNITIES AVAILABLE
ELEVATE YOUR IMPACT AND VISIBILITY
As a Gold Partner at the AIDA 2026 Conference, your brand will gain unparalleled exposure and 
engage with key industry leaders, all while supporting the advancement of Indigenous healthcare.

ATTEND • PARTICIPATE
•	 Four (4) x full registration passes to the AIDA 2026 Conference

•	 Three (3) x tickets - Welcome Reception

•	 Three (3) x tickets - Gala Dinner

SHOWCASE • EXHIBIT
•	 One (1) x 6 metre x 2 metre (double) booth during the days of 

the Trade Exhibition

Gold Partner
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and e-Newsletters

Brand Visibility
•	 Company biography, logo and e-brochure profiled on the conference 

website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Advertising
•	 One (1) x News Alert / Ad posted on the Conference App: content to be 

supplied by partner (400x400 pixels)

•	 One (1) x bespoke social media post and one (1) re-post of your promotions 
relating to the AIDA 2026 Conference

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

$20,000 • 3 OPPORTUNITIES AVAILABLE
AMPLIFY YOUR PRESENCE AND SUPPORT
Join as a Silver Partner at the AIDA 2026 Conference and gain valuable exposure while 
championing the advancement of Indigenous healthcare, all while connecting with influential 
leaders and professionals.

ATTEND • PARTICIPATE
•	 Two (2) x full registration passes to the AIDA 2026 Conference

•	 Two (2) x tickets - Welcome Reception

•	 Two (2) x tickets - Gala Dinner

SHOWCASE • EXHIBIT
•	 One (1) x 3 metre x 2 metre (single) booth during the days of the 

Trade Exhibition

Silver Partner



Session Sponsorship
GALA DINNER SPONSOR • WELCOME RECEPTION SPONSOR  

PROGRAM PARTNER • ACTIVITIES PARTNER • DAILY SESSIONS SPONSOR
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition as the 2026 Gala Dinner Sponsor across channels including 

website, Conference App, social media and e-Newsletters

Presentation 
•	 Opportunity to provide a five-minute address at the 2026 Gala Dinner 

Brand Visibility
•	 Naming rights for the 2026 Gala Dinner

•	 Exclusive Branding (at Sponsors Expense) of the 2026 Gala Dinner including 
table decorations, theming and signage (in consultation with the organising 
committee)

•	 Logo displayed on the 2026 Gala Dinner Menus

•	 Logo Displayed on the 2026 Gala Dinner Holding Slides

•	 Two (2) x banners on display at the Gala Dinner*

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

*Banner to be supplied by Partner, position determined by organisers.

Advertising
•	 One (1) x News Alert / Ad posted on the Conference App: content to be 

supplied by partner (400x400 pixels)

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

$30,000 • EXCLUSIVE OPPORTUNITY
A NIGHT OF ELEGANCE AND INFLUENCE
Be the star of the evening at the 2026 AIDA Gala Dinner, where your brand will shine among 
leaders, innovators, and change-makers in Indigenous healthcare.

ATTEND • PARTICIPATE
•	 Four (4) x full registration passes to the AIDA 2026 Conference

•	 Four (4) x tickets - Welcome Reception

•	 Ten (10) x tickets - Gala Dinner

Gala Dinner Sponsor
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition as the 2026 Welcome Reception Sponsor across channels 

including website, Conference App, social media and e-Newsletters

Presentation 
•	 Opportunity to provide a five-minute address during the 2026 Welcome 

Reception 

Brand Visibility
•	 Logo Displayed on the 2026 Welcome Reception Holding Slides

•	 Two (2) x banners on display at the Welcome Reception*

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

*Banner to be supplied by Partner, position determined by organisers.

Advertising
•	 One (1) x News Alert / Ad posted on the Conference App: content to be 

supplied by partner (400x400 pixels)

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

Welcome Reception Sponsor
$20,000 • EXCLUSIVE OPPORTUNITY
START THE CONFERENCE IN STYLE
As the exclusive sponsor of the 2026 AIDA Welcome Reception, your brand will make a lasting 
first impression, with premium visibility and direct engagement with top healthcare professionals 
from the very start of the event.

ATTEND • PARTICIPATE
•	 Two (2) x full registration passes to the AIDA 2026 Conference

•	 Ten (10) x ticket - Welcome Reception
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and e-Newsletters

Brand Visibility
•	 Company biography, logo and e-brochure profiled on the conference 

website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Advertising
•	 One (1) x News Alert / Ad posted on the Conference App: content to be 

supplied by partner (400x400 pixels)

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

Program Partner
$20,000 • EXCLUSIVE OPPORTUNITY
AMPLIFY YOUR PRESENCE AND SUPPORT
Become the Program Partner at the AIDA 2026 Conference to boost your visibility while 
supporting the advancement of Indigenous healthcare. Engage with influential leaders and 
professionals, and contribute to strengthening outcomes for Indigenous communities. 

ATTEND • PARTICIPATE
•	 Two (2) x full registration passes to the AIDA 2026 Conference

•	 Two (2) x tickets - Welcome Reception

•	 Two (2) x tickets - Gala Dinner

SHOWCASE • EXHIBIT
•	 One (1) x 3 metre x 2 metre (single) booth during the days of 

the Trade Exhibition



PROMOTE • STAND OUT
Brand Visibility
•	 Display of Logo during Activities*

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Position determined by organisers.

Advertising
•	 One (1) x News Alert via the Conference App: content to be supplied by 

partner and can include one image (400x400) pixels

Marketing
•	 Access to the Conference App for onsite partner representatives (fees apply 

to attend) to collect delegate contact information and marketing leads#

#where delegates have consented.

Activities Partner
$15,000 • EXCLUSIVE OPPORTUNITY
SUPPORTING THE MOMENTS THAT CONNECT OUR MEMBERS
Support the interactive activities that bring delegates together during the conference. Your brand 
will be prominently associated with networking, engagement and memorable experiences that 
strengthen connections across the AIDA community.

ATTEND • PARTICIPATE
•	 Four (4) x full registration passes to the AIDA 2026 Conference

•	 Four (4) x tickets - Welcome Reception

SHOWCASE • EXHIBIT
•	 One (1) x 3 metre x 2 metre (single) booth during the days of 

the Trade Exhibition
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Daily Sessions Sponsor
$4,000 • THREE OPPORTUNITIES AVAILABLE 
Exclusive Sponsorship of one of the Conference sessions days 
Thursday Sessions Sponsor • Friday Sessions Sponsor • Saturday 
Sessions Sponsor

PROMOTE • STAND OUT
•	 Logo displayed on Session Holding Slides.

•	 One (1) x banner on the stage for the entirely of the session*

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing 
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 
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Networking Sponsorships
EXHIBITION GATHERING LOUNGE SPONSOR  

WELLNESS SPACE SPONSOR • FAMILY SPACE SPONSOR 
SEATED MASSAGE SPONSOR • PAINTING SPACE SPONSOR
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PROMOTE • STAND OUT
Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and e-Newsletters

Brand Visibility
•	 Prominent display of your corporate signage within the Exhibition Lounge 

•	 Display of one (1) x free standing banner*

•	 Company biography, logo and e-brochure profiled on the conference 
website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Marketing
•	 Access to the Conference App for onsite partner representatives to collect 

delegate contact information and marketing leads#

#where delegates have consented.

Exhibition Gathering Lounge Sponsor
$15,000 • EXCLUSIVE OPPORTUNITY
CREATE THE ULTIMATE NETWORKING HUB
Stand out as the exclusive sponsor of the 2026 AIDA Exhibition Lounge, where your brand will 
be at the heart of the conference, offering a relaxed space for connections and showcasing your 
commitment to the future of Indigenous healthcare.

ATTEND • PARTICIPATE
•	 Four (4) x full registration passes to the AIDA 2026 Conference

•	 Four (4) x tickets - Welcome Reception

SHOWCASE • EXHIBIT
•	 One (1) x 6 metre x 2 metre (double) booth* during the days of 

the Trade Exhibition

•	 Exclusive Branding Rights of the 2026 AIDA Exhibition Lounge 
Area and options to provide (at your cost)

	» Upgraded lounge furniture

	» Charging stations

	» Wellness Juice Bar

*Booth adjacent to your furnished lounge!
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Wellness Space Sponsor
$8,500 • EXCLUSIVE OPPORTUNITY
ALIGN YOUR BRAND WITH RESTORATION, BALANCE, AND  
INTENTIONAL LIVING
Align your brand with wellbeing and balance through sponsorship of the Conference Wellness Space. 
This calm, culturally safe area offers delegates a place to reset.

PROMOTE • STAND OUT
Exclusive Branding of 2026 AIDA Wellness Space
Brand Visibility
•	 Your logo displayed inside the Wellness Space 

•	 One (1) x banner on display in the proximity of the Wellness Space*

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Advertising
•	 One (1) x News Alert via the Conference App: content to be supplied 

by partner and can include one image (400x400) pixels

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 

$8,500 • EXCLUSIVE OPPORTUNITY
SUPPORT, CONNECT, COMFORT AND EXPERIENCE
Align your brand with inclusion and family-friendly connection through sponsorship of the  
Conference Family Space. This welcoming area offers delegates attending with their families a  
relaxed place to step away.

PROMOTE • STAND OUT
Exclusive Branding of 2026 AIDA Family Space
Brand Visibility
•	 Your logo displayed inside the Family Space 

•	 One (1) x banner on display in the proximity of the Family Space*

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Advertising
•	 One (1) x News Alert via the Conference App: content to be supplied 

by partner and can include one image (400x400) pixels

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 

Family Space Sponsor



Seated Massage Sponsor
$6,000 • EXCLUSIVE OPPORTUNITY
FLOWING THROUGH THE DAY WITH EASE
Your sponsorship brings seated massage to the AIDA 2026 Conference

PROMOTE • STAND OUT
Brand Visibility
•	 One (1) x banner on display in the proximity of the massage areas* 

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 
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$4,000 • EXCLUSIVE OPPORTUNITY 
Exclusive Sponsorship of the painting space
PROMOTE • STAND OUT
•	 Banner displayed in painting space for the duration*

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing 
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 

Painting Space Sponsor
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Conference Merchandise
SATCHEL SPONSOR • PEN PARTNER • NOTEPAD PARTNER



Satchel Sponsor
$11,000 • EXCLUSIVE OPPORTUNITY 
CARRY YOUR BRAND EVERYWHERE
Gain exclusive visibility by branding the AIDA 2026 Conference delegate satchels, ensuring your logo 
travels with every attendee and is seen throughout the event, leaving a lasting impression.

PROMOTE • STAND OUT
Exclusive Branding of AIDA 2026 Conference Delegate Satchels. 
Brand Visibility
•	 Your logo displayed on one side of the satchel for all delegates^

•	 One (1) x banner on display in the proximity of the registration desk*

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)
^Reverse side will feature AIDA artwork and AIDA logo

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

•	 The opportunity for a merchandise inclusion in the delegate satchel~

#where delegates have consented. 
~item at your expense, requires AIDA’s approval.
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Pen Partner
$5,000 • EXCLUSIVE OPPORTUNITY
WRITE YOUR BRAND INTO THE CONVERSATION
Make a lasting impression with exclusive branding on the AIDA 2026 Conference pens, ensuring your 
logo is in the hands of every delegate throughout the event.

PROMOTE • STAND OUT
Exclusive Branding of AIDA 2026 Conference Pens
Brand Visibility
•	 Your logo displayed on branded 2026 Conference pens for 

delegates

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

•	 The opportunity for a merchandise inclusion in the delegate satchel~

#where delegates have consented. 
~item at your expense, requires AIDA’s approval.

$5,000 • EXCLUSIVE OPPORTUNITY
LEAVE A LASTING MARK
Ensure your brand stays top of mind by exclusively branding the AIDA 2026 Conference notepads, giving 
every delegate a constant reminder of your support and commitment throughout the event.

PROMOTE • STAND OUT
Exclusive Branding of AIDA 2026 Conference Notepads
Brand Visibility
•	 Your logo displayed on branded 2026 Conference Notepads for 

delegates

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

•	 The opportunity for a merchandise inclusion in the delegate satchel~

#where delegates have consented. 
~item at your expense, requires AIDA’s approval.

Notepad Partner



Advertising Opportunities
NAME BADGE AND KIOSK SPONSOR • BARISTA CART SPONSOR  

MOBILE APP SPONSOR • WIFI SPONSOR
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Barista Cart Sponsor
$10,000 • 2 OPPORTUNITIES OR  
$18,000 • EXCLUSIVE CHANCE TO TAKE BOTH
BREW CONNECTIONS AND BOOST VISIBILITY
Stand out with exclusive branding of the 2026 AIDA Coffee Carts, where your brand will energize 
delegates while providing a unique and highly visible touchpoint throughout the event. Choose one cart or 
both for maximum impact!

PROMOTE • STAND OUT
Exclusive Branding of one (or both) of the Onsite Coffee Carts 
Brand Visibility
•	 Coffee Cart Branding* 

•	 Opportunity to supply aprons / branded merchandise for our 
Barista(s) to wear (at your cost)

•	 Opportunity to supply (at your cost) compostable or reusable 
branded coffee cups

•	 Company biography, logo and e-brochure profiled on the 
conference website and Conference App

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Sponsor to supply artwork

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the app for onsite partner representatives (fees apply 

to attend) to collect delegate contact information and marketing 
leads#

#where delegates have consented.

Name Badge and Kiosk Sponsor
$12,000 • EXCLUSIVE OPPORTUNITY
BRAND EVERY DELEGATE’S JOURNEY
Be front and centre at the AIDA 2026 Conference with exclusive branding on all delegate name badges 
and prominent visibility near the registration area, ensuring your brand is seen at every interaction.

PROMOTE • STAND OUT
Exclusive Branding of AIDA 2026 Conference Name Badges
Brand Visibility
•	 Your logo displayed on Name Badges for all delegates

•	 One (1) x banner on display in the proximity of the registration desk / 
kiosk area

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

*Banner to be supplied by Partner, position determined by organisers.

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 
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$6,500 • EXCLUSIVE OPPORTUNITY
IGNITE THE EXPERIENCE
Your sponsorship powers the mobile Conference App at the AIDA 2026 Conference, keeping people 
connected.

PROMOTE • STAND OUT
Exclusive Branding of 2026 AIDA Delegate Conference App
Brand Visibility
•	 Your Logo to appear on the Conference App Loading Screen 

•	 Your logo appears on the footer of the Conference App

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 

Mobile App Sponsor
$5,500 • EXCLUSIVE OPPORTUNITY
STAYING CONNECTED AND UPLIFTED
Your sponsorship powers WiFi at the AIDA 2026 Conference, keeping delegates connected

PROMOTE • STAND OUT
Exclusive Branding of AIDA 2026 Conference WiFi
Brand Visibility
•	 Our conference WiFi password is comprised of Your Company 

Name+

•	 Your logo appears wherever the WiFi password is displayed

•	 Company biography, logo and e-brochure profiled on the 
conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)
+sponsor decides format / variation of name, subject to committee approval 

Acknowledgements 
•	 Recognition of your partnership of the AIDA 2026 Conference across 

channels including website, Conference App, social media and 
e-Newsletters

Marketing
•	 Access to the Conference App for onsite partner representatives 

(fees apply to attend) to collect delegate contact information and 
marketing leads#

#where delegates have consented. 

WiFi Sponsor



Funded Opportunities
STUDENT SPONSOR • JUNIOR MEDICAL OFFICER SPONSOR



Student Sponsor
$4,750 • MULTIPLE OPPORTUNITIES 
Empower the next generation of leaders by sponsoring a student at the AIDA 2026 Conference, 
providing them with invaluable opportunities for learning, networking, and career growth.

Your sponsorship will enable a student to attend the full conference and 
cover their travel and accommodation costs.

PROMOTE • STAND OUT
•	 Company biography, logo and e-brochure profiled on the 

conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Feedback 
•	 The sponsor will receive the name of their recipient and ability to 

make contact

$4,750 • MULTIPLE OPPORTUNITIES 
Support the future of healthcare by sponsoring a Junior Medical Officer at the AIDA 2026 Conference, 
giving them access to essential learning, mentorship, and professional development opportunities.

Your sponsorship will enable a Junior Medical Officer to attend the full 
conference and cover their travel and accommodation costs.

PROMOTE • STAND OUT
•	 Company biography, logo and e-brochure profiled on the 

conference website and app

•	 Logo displayed on Conference Holding Slides (Sponsor Section)

Feedback 
•	 The sponsor will receive the name of their recipient and ability to 

make contact

Junior Medical Officer Sponsor

AIDA 2026 Conference • Page 35



Exhibition Options
EXHIBITOR • COLLEGE SHOWCASE PACKAGE



Become an Exhibitor!
FROM $5,500 
The AIDA 2026 Conference Trade Exhibition is the primary networking space for speakers, delegates, partners, 
and exhibitors.

The program is designed to maximise the opportunity for delegates to visit the Trade Exhibition area with all 
catering breaks and coffee stations located with the Trade Exhibition Areas.

The AIDA 2026 Conference exhibitor package includes:
•	 One (1) single or double exhibition booth

•	 Organisation logo, profile, website and e-brochure listed in the Conference 
App as an exhibitor

•	 Two (2) complimentary exhibitor registrations*, which includes morning tea, 
lunch, and afternoon tea throughout the conference

Early confirmation of your booth(s) will enable you to select your preferred 
space on the floor plan.

* plenary and breakout sessions are not included in exhibitor registrations

* additional exhibitor passes can be purchased at a cost of $550pp

Single - For Profit Organisation $7,500

Single - Not For Profit Organisation $5,500

Double - For Profit Organisation $10,500

Double - Not For Profit Organisation $8,500
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Single: 3m x 2m (pictured left)  

Double: 6m x 2m

If you are a small and unfunded Not For 
Profit organisation, contact our team to 
discuss exhibition options.
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College Showcase Package 
from $2,500 • EXCLUSIVE TO MEDICAL COLLEGES
A streamlined way for colleges to engage with delegates across all three days of the conference.

COLLEGE GROWING OUR FELLOW SHOWCASE 
The College Showcase gives you:
•	 Three full days of visibility in a centralised Growing Our Fellows 

Zone

•	 A compact, branded stand (table, chair, overhead signage)

•	 Lead scanning + gamification tools to boost engagement

•	 One (1) complimentary registration

•	 Space for mentoring, career conversations, and recruitment

•	 Optional banner display and the option to introduce appointment 
scheduling 

Why Participate? 
•	 Meet delegates where they are, a dedicated Growing Our Fellows 

Zone brings all colleges together in one high traffic hub

•	 Showcase your pathways and programs with continuous presence 

•	 Connect authentically, where Fellows and doctors are encouraged 
to staff the space, creating meaningful career conversations

•	 Be part of a stronger GoF presence that elevates Indigenous 
medical leadership and future workforce pathways

AIDA’s Growing Our Fellows Zone 
The exhibition hall will feature a cohesive, purpose 
built area exclusively for colleges, including 
integrated larger booths for major supporters and 
activation moments like the Gather and Grow 
Breakfast.

This is your chance to be part of a more dynamic, 
interactive, and visible college presence at the AIDA 
2026 Conference.

The AIDA 2026 College Showcase Package 
(exclusive to colleges) in the Growing Our Fellows 
Zone including:

•	 One (1) Registration

•	 One (1) Showcase booth 820mm x 2030mm x 
480mm

•	 One (1) Cabinet and stool

•	 Overhead printed signage

•	 Lead scanning access in the Conference App

•	 Gamification participation

•	 Banner display (optional)

•	 Meeting matching with delegates (optional, 
college organised)
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We reserve the right to decline any partnership 
or sponsorship booking based on the partners’ 
alignment with our vision, mission and values. 
We reserve the right to amend and change the 
partnership benefits listed on this document 
at any time, dependent on specific deliverable 
dates and the timing of the partnership 
agreement execution date.

By completing an online partnership booking 
you are declaring you are authorised to enter 
into this agreement and agree to be bound 
by the full partnership package terms and 
conditions below: 

Definitions
•	 AIDA refers to the Australian Indigenous 

Doctors’ Association,

•	 Partner and you refers to the purchaser of 
a partnership package,

•	 Partnership package refers to any 
partnership package, exhibition stand, 
advertising packages and Indigenous 
medical student or junior medical officer 
(PGY1-4) sponsorship,

•	 Exhibitor refers to any organisation 
displaying an exhibition stand at the event,

•	 Partnership agreement and contract refers 
to the agreement between AIDA and the 
partner.

Application and payment
Following the submission of your partnership 
package order, AIDA will issue you with a tax 
invoice for the full amount of the specified 
partnership package. Full payment will be 
required in line with AIDA’s payment terms. 

If payment is not received in line with these 
terms, the partnership package will be 
released for re-sale.

Your partnership package will only be 
confirmed once full payment is received. 
Payments are accepted using Mastercard, 
Visa, AMEX and / or Electronic Funds Transfer 
(EFT).

Variations to partnership packages
All variation requests must be received by AIDA 
in writing by 3 July 2026 and are subject to 
approval by the AIDA Chief Executive Officer.

Cancellation policy
Only in exceptional circumstances, will 
cancellation of your partnership agreement be 
considered. The following conditions must be 
met:

•	 The request for cancellation is submitted in 
writing with the reason given, in the opinion 
of AIDA, well founded, 

•	 AIDA can re-sell the sponsorship item,

•	 The Partner agrees that AIDA will retain 10% 
of the partner package if the cancellation 
is accepted before 3 July 2026,

•	 The Partner agrees that AIDA will retain 
100% of the partner package if the 
cancellation is received in writing after  
3 July 2026.

Exceptional circumstances
AIDA reserves the right to change the venue, 
duration of the conference and / or package 
inclusions at our discretion. In the unlikely event 
that this occurs, AIDA will provide 30 days 
written notice.

Timeline
Commencement date of this agreement is the 
day payment is received in full by AIDA. Date of 
completion of this agreement is 3 July 2026.

Exhibitors
•	 All Exhibitors are required to operate 

their stands on Thursday 3, Friday 4 and 
Saturday 5 September 2026. All trade 
stands must be fully staffed during all 
breaks on all three days. AIDA will advise 
exhibitors of specific bump in and bump 
out times closer to the event,

•	 All marketing material and property must 
remain within the designated stand space. 
No advertising material or property will be 
allowed outside the allocated stand space,

•	 In accordance with AS 3760, all portable 
electrical equipment brought onto the 
premises must have been tested and 
tagged by a suitably qualified person and 
the tag must be valid,

•	 Excessive noise from televisions or laptops 
or similar, which could inconvenience 
other exhibitors will not be allowed. The 
Exhibitor can independently obtain unique 
wall panels, power outlets, furniture, IT, 
audio-visual aids and / or flooring with the 
agreed exhibition provider. All additional 

Terms and Conditions



costs incurred are the responsibility of the Exhibitor,

•	 Exhibitors must have public liability insurance of at least $20 
million and provide evidence of such cover. Certificate of 
Insurance must be supplied to AIDA by 3 July 2026 and be 
current at the time of our conference,

•	 Exhibition stand site allocation is on a priority basis and will 
be allocated based on partnership package entitlements 
and order of confirmation.

Event collateral
Any costs associated with production, design or development 
of conference partner’s branded banners, satchel insert 
material or branded merchandise, and all costs associated 
with delivery of these items to the venue are the responsibility of 
the Partner.

Due dates
To maximise AIDA’s promotion of your partnership, logos 
are required at the time of confirmation of your partnership 
package. Logos are required to be provided to AIDA in a high-
resolution jpeg format. If logos are supplied in a format different 
to this, AIDA will not be responsible for the quality of logos in any 
promotional material. 

For those Partners taking the barista partner, pen partner, 
lounge partner, satchel partner, notepad partner and name 
badge partner packages, logos will be required no later than  
3 July 2026.

Partners should supply a company biography no later than  
3 July 2026. For those Partners taking digital advertising 
packages in the Conference App and / or online handbook, 
artwork must be supplied in dimensions appropriate to your 
package no later than 3 July 2026.

For those Partners taking a tote insert package, either a flyer 
(maximum A4, double sided) or a merchandise item (excluding 
a pen, notepad or lanyard), items must be approved by AIDA 
no later than 3 July 2026. Satchels will be prepacked externally 
prior to the event and further details on shipping will be 
provided by AIDA.

Delivery of all branded banners and other conference material 
(excluding satchel insert material) must be received at the 
venue using an AIDA issued delivery docket not before Monday 
31 August 2026.

Responsibility
AIDA will not accept responsibility for:

•	 Any incidents, acts or omissions caused by service 
providers,

•	 Loss or damage of exhibitors’ property, 

•	 The accuracy or content of any written or oral statements 
made by speakers or presenters.

All Partners are required to:

•	 Ensure that the partnership contract is read, understood 
and agreed upon by an authorised representative,

•	 Meet all due dates outlined in this document,

•	 Meet all responsibilities outlined in this document.
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Sponsorship Enquiries 
AIDA TEAM 

Telephone: 1800 190 498  
Email: conference@aida.org.au 

Become an Exhibitor!
Register here to book your stall

Partner with AIDA
Click here to Sponsor

mailto:conference%40aida.org.au%20?subject=AIDA26%20Conference
https://aida.eventsair.com/aida2026-conference/exhibition
https://aida.eventsair.com/aida2026-conference/sponsorship

