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Abstract Submission Terms and
Conditions

By submitting an abstract, the author(s) agree to the following:

1.

Originality and Authorship
The abstract must be the original work of the author(s). All co-authors must have
given approval for the submission and its content.

Submission Format
Abstracts must be submitted via the official online portal by the advertised deadline.
Submissions via email or other means will not be accepted.

. Review and Selection

All abstracts will be reviewed by the conference committee. Selection will be based
on relevance, originality, and alignment with the conference themes. The
committee’s decision is final.

. Presentation Requirements

If accepted, at least one author must register for the conference and present. The
presentation format will be determined by the committee.

Publication and Use

By submitting, authors grant the organisers permission to publish the abstract in the
conference program, website, or other relevant materials. Authors retain copyright
of their work.

Changes and Withdrawals
Requests to withdraw or amend a submission must be made prior to the final
submission deadline. Changes after this date may not be accommodated.

Registration and Costs

Abstract submission does not constitute registration for the conference. Presenters
are required to register and are responsible for their own travel and accommodation
expenses.

. Recording and Media

Presentations may be recorded or photographed for promotional or educational
purposes. By participating, authors consent to such use by default. If you require a
different arrangement, please contact admin@associatedadvertising.com.au



mailto:admin@associatedadvertising.com.au

